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/wauine LIKE A CIRCUS. 


The circus guild was the first to adopt 


» and utilize the billboard. The observer 


does not have to retrace the years of the 
present century beyond the forties to 
note the earlier billing of peripetetic ex- 
hibitional enterprise, and to associate the 
marvelous advancement of the art of post- 
ing with that of poster printing. 

Crude indeed was the early show 
poster. A single double-medium sheet, 
printed in one color, on a Franklin or 
Ramage hand press, on a form composed 
of the most primitive of type, was then 
the acme of poster printing. From far 
and near the populace gathered ‘round to 
scan the wonders and marvels of which 
this poster was an epitome. It was a de- 
parture from the handbill, the circular, or 
the newspaper advertisement, and man- 
agers were quick in discovering their util- 
ity. They found that by using the poster, 
their receipts were more than doubled, 
and that the terseness and conciseness of 
the lines, and their prominence on the 
walls, at the post-office, or under the 
porch of the village inn, invited the at- 
tention of a major portion of the popula- 
tion that could be drawn iu no other way 
equally efficient. 

These circus men, reasoning from anal- 
ogy, said to themselves, ‘‘If a one sheet 
bill, in one color, proves so efficacious, 
why not two or more bills in two or more 
colors?’’ To think was to act; nor was 
the printer less zealous in seconding and 
perfecting the idea thus advanced. De- 
mand creates supply ; and in a marvel- 
ously brief time the arts of poster print- 
ing and of posting grew apace. It is now 
by no means an occurrence unusual to 
see a single poster of thirty-two sheets, 
and in six or seven colors, associated with 
numberless others of greater or less di- 
mensions on the walls, advertising a 
single enterprise or attraction. Within 
the experience of the writer of this 
screed—an old circus advertiser - a hun- 
dred-foot billboard was a marvel of bill- 
posting achievement, to cover which 
duplicate and even triplicate bills were 
often necessary. Yet the effect of this 
hundred-foot board in increasing re- 
ceipts was such that managers were quick 
to take advantage, and now boards of 
seven hundred feet in length and twelve 
feet high are every-day affairs. 

The desideratum thus attained by the 
judicious use of the poster, has not been 
lost on the shrewd and enterprising ad. 
vertiser of many other guilds, or profes- 
sions, than that of the circus man, Thus 
they reason : 

‘If the use of the poster has been one 


of the main levers in accumulating colos- 
sal fortunes to such men as Seth B. 
Howes, W. W. Cole, John Robinson, P. 
T. Barnum, or James A. Bailey, why will 
not the poster be of equal advantage in 
bringing my wares, my merchandise, my 
manufactures, my railroad, my gold, or 
coal, or copper mine before the public? 
What is sauce for the goose is sauce for 
the gander, and if poster work is so extra- 
ordinarily profitable to exhibitional enter- 


L 


fore the public. And, as demand creates 
supply, the bill- posting organizations 
throughout the Union are ably and effect- 
ually supporting their efforts. There is 
scarcely a town or city in America but 
has its pe manent billboards of more or 


less extent, controlled and managed by * 
energetic and capable men who, as a rule - 


with scarce an exception, can be relied 
on to faithfully and intelligently perform 


the work entrusted to them. yi 


J. G. ASBURY. 


prises, there can be no valid reason why 
it should not be equally profitable to my 
enterprise.”’ 

To bill like a circus is, therefore, day 
by day, increasing in custom with others 
than those of the circus profession. Self- 
evident propositions can not be ignored, 
and practical manufacturers and manip- 
ulitors of important enterprises are pull- 
ing out of the old ruts of édvertising, 
and are adopting the poster is the most 
efficient and remunerative means of bring- 
ing their commodities or ven. res be- 


Greeley’s Opinion. 

One day a minister called on Horace 
Greeley to get a subscription for a tem- 
perance society. Greeley paid little at- 
tention to him. ‘The minister kept insist- 
ing that he would speak to him. Finding 
the usual way fruitless, Le said, in a 
somewhat loud tone: ‘‘Mr. Greeley, I 
want to get a subscription from you for 
the society to prevent people from going 
to hell.’’ ‘‘ Clear out !’’ said Greeley, ‘‘I 
will not give youacent. There are not 


half enough people going to hell now.”’ 


J. G. ASBURY. 


The portrait that adorns our first page 
this month is a good likeness of J. G. 
Asbury, of Indianapolis and New York, 
one of the most widely known sign ad- 
vertisers of the age. 

And speaking of age, the person don’t 
live that knows Asbury's; Punch Wheeler 
would say that he is a hundred-and-one, 
and has been for the past century. Any- 
how, those who knew him twenty years 
ago will tell you that he did n't look a 
day older than than he does now. Asbury 
himself admits to thirty. 

One of Mr. Asbury’s first experiences 
with sign advertising was way back. in the 
seventies (or was it in the sixties?) when 
he secured a contract from Blackwell’s 


Durham Tobacco Co. for signs covering . 


the entire southern country ; after which 
he joined the Pearline forces and painted 
Pyle’s Pearline from Nova Scotia to 
Mex'co. 

Then came Mail Pouch Tobacco, cover- 
ing the railroad lines of ten States. This 
order required two years in its execution, 
and at its completion more territory was 
contracted for. Afterward the entire or- 
der was duplicated for renewal, and so 
well was the painting done, and so strong 
were the leases on the locations that thou- 
sands of the signs still stand in almost as 
perfect condition as if just painted. 

So satisfactory was the experience of 
the Mail Pouch people with sign adver- 
tising as originated for them by Mr. 
Asbury, that they adopted the system on 
a large scale, and have, for a number of 
years, employed their own force of 
painters. 

Mr. Asbury’s more recent work has 
been mainly for the Admiral Cigarette 
and the I. W. Harper Whisky, and our 
New York Notes for the past few issues 
have told of the splendid showing that he 
is giving Harper Whisky in New York 
City at the present time. 

Mr. Asbury’s thorough knowledge of 
the business, gained by hard knocks at 
the scaffold itself, has peculiarly fitted 
him for handling men, and for judging 
of the quantity of work each employe 
should be capable of putting up under 
varying circumstances ; and he can figure 
almost to the cent of the exact cost of the 
material required in doing the work. 

As a usual thing he takes only one 


article at a time to advertise, and then 
gives that article his undivided attention. 
He makes it a rule to drop down unex- 
pectedly on his men, no matter where 
they may be working, nor how far away 
they may think him. And when 1e-:es- 
sity arises, he can don the overalls and 
grab a paint brush, and knock out as 
many thousand feet as the best of his men. 
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IMPORT ANT. 


To the members of the International Bill 
Posting Association. 


Dear Sir and Brother—On another page 
in this issue, and each succeeding issue, 
will be found a corrected list each month 
of all members in good standing. The 
association voted to pay fifty dollars per 
month for this page, and all members in 
arrears over sixty days will be dropped 
from this list, and will not be reinstated 
until ordered to do so by the chairman of 
the Board of Directors. As all advertisers 
throughout the country depend on this 
list, you will see the importance and 
benefit of leaving your name always be- 
fore them. There is going to be lots of 
bill posting and distributing sent out this 
fall, and to insure your name being in 
this directory, it is important that you 
comply with above request. 

Fraternally yours, 
PG STOUT, 
First Vice-Pres, 


OFFICE HOURS. 


The circus agents will tell you that 
while there is scarcely a man in town who 
is better known than the bill poster, no 
one on earth is so hard to find. This, of 
course, refers to the towns and cities of 
the second class where the bill poster is 
compelled to hang his own paper, either 
in whole or in part, which makes his 
going and coming a matter of great un- 
certainty. 

The circus agents do not mind the in- 
convenience that this state of affair en- 
tails. They have put up with it for so 
long that they have become inured to the 
accompanying loss of time and exasperat- 
ing delays. 

Now that the commercial firms are go- 
ing on the boards, however, the case is 
quite different. Agents and inspectors of 
large mercantile concerns cannot afford 
to lose even a fractional part of a day and 
will not brook such conditions. 

Every bill poster owes it to himself and 
the rest of the craft to remedy this evil. 
It can be effectually done in a very simple 
manner. Follow the plan in use by phy 
sicians. Adopt a schedule of office hours, 
Have them incorporated into a neat sign 
for the office door and then—sfick to the 


& office during office hours. 


Everybody can read a picture. Its 
meaning is plain to the German, the Scan- 
dinavian, the Italian or the illiterate 
American. Moral: speak to the masses in 
pictorial language. 


A. C. A. Messler, of Port Jervis, N. Y., 
is ready for a big fall trade, which is 
surely coming. 


BILLBOARD ADVERTISING. 


ae 


ey 


’ EARLY BILLBOARDS. 


Speaking of billboards now so extens- 
ively used by managers of theaters, cir- 
cuses, patent medicines, and by all large 
advertisers, an Exchange says: ‘‘ Bill- 
boards came into use as articles upon 
which announcements and proclamations 
were pasted in London about the year 
1740. A man by the name of Loomis who 
had been a street cryer, obtained permis- 
sion from the authorities to erect on 
vacant lots a number of boards upon 
which he placed official advertisements 
of the city, and he received a small 
stipend from the municipal authorities 
for the service. The erection of these 
boards, and the matter placed upon them, 
of course, attracted the attention of the 
populace, and they were constantly sur- 
rounded by crowds reading the afnounce- 
ments. This fact struck the faneyv of a 
Jew clothier as being an admirable plan 
to get an advertisement of his goods and 
place of business before the people, and 
he applied to Loomis for permission to 
have his proclamation pasted on the same 
boards with the official announcement. 
Loomis, being under the direction and 
in the pay of the city authorities, could 
not agree to this proposition without con- 
sulting his supervisors, and this was done. 
The council debated long and seriously 
over the matter, and at last gave their 
consent on condition that the Jew pay the 
city so much a year for the privilege. 
This was agreed to, and the billboard and 
its covering was brought into existence 
as one of the necessities of commerce. 
The Jew’'s example was followed by other 
merchants, and as Loomis received a com- 
mission on all the new contracts made for 
billboard work, he soon had a flourishing 
and profitable business, and his boards 
could be found in every quarter of the 
city. The idea, being new and novel, 
spread as such things do, and it was not 
long until the billboard was found in 
every civilized countrys. The idea, which 
originated with Loomis, has been enlarged 
and expanded until now there are no 
cities but what have their bill posters, 
with miles of boards, the whole forming 
valuable and profitable incomes to those 
engaged in the business. a 


The poster's the thing. It’s quick, 
effective economical. 


The American Type Founders’ Co. have 
now the exclusive sale of the Empire 
Show Printing Co.’s plant, and will dis- 
pose of same in whole or in part. 


The Minnesota Bill Posters’ State con- 
vention failed to get a quorum for their 
meeting at Minneapolis, August 28th, 


1896. 


A BILLBOARD CENTRE. 


It is doubtiul whether any of the 
metropolitan cities can outrival Chicago 
as a vantage ground for the billboard 
advertiser. The number of boards in 
Chicago may not be _ proportionately 
larger than that of other and smaller 
cities, but it is the location of the boards 
that gives the Garden City its pre emi- 
nence. The billboards that are seen by 
the greatest army of people, are the best 
for the avdertiser—locition is the chief 
factor. 

In Chicago, along the trunk lines of 
the surface street railways, within the 
heart of the city almost, are acres of sign 
boards. The thousands of people who 
daily patronize the systems, must neces- 
sarily pass them. There is no escaping 
the sign board, and the average Chica- 
goan knows the names of the more pro- 
minent advertisers by rote. 

There is much railroad property in the 
centre of the city which is enclosed by 
high fences controlled by the bill posting 
people. Here and there is a bit of unim- 
proved property which is preempted by 
the billboards, while along the main 
thoroughfares not a few are not averse 
to renting billboard privileges on their 
buildings in these stringent times. There 
is always a number of buildings in pro- 
cess of renovation or demolition in the 
down town district which are seized upon 
for poster and sign display. 

As an illustration of the billboard 
advantages possessed by Chicago, the 
‘‘south side” may be mentioned. There 
are three trunk lines of street railways 
which run into the city’s heart. They 
are the Wabash Ave. and the State St. 
cable and the Clark St. electric line. 
These systems receive the ‘‘ transfers’ of 
innumerable lines. Everyone who comes 
down town, traverses one of the three 
streets. Along State and Clark, the rail- 
road tracks give exceptional opportuni- 
ties for paint and poster, inasmuch as 
the tracks are fenced in along the streets. 
On Wabash Ave there is unimproved 


BOND, of Boston. 
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property, to say nothing of houses, com- 
pletely fenced in and plastered with 
boards. 

This is within a mile or two of the 
court house Further out, the signs and 
bills are more rampant, but there * cir- 
culation” is not so large, and so they are 
not so profitable as those farther in. 


It is rumored that W. H. Gardner, of 
the Buffalo Bill Shows, will embark in 
the bill- posting business in the near 
future. He does not say where, but it is 
said that it will be in one of the big cities. 
There are two other ventures in contem- 
plation. These latter are going in to 
make a big fight in two prominent cities 
simultaneously, the idea being that if 
they only succeed in winning one, they 
wiil be ahead of the game. We are not 
at liberty to disclose the names of the 
gentlemen iden ified with this latter 
movement, but they are prominent in the 
show business, and posses; ample finan- 
cial backing. Can you guess? 


The /oster has gone the way of all 
things attempted by Will. M. Clemens, 
and unexpired suscriptions will be filled 
by the Aed Letter, the new exponent of 
the foster collecting craze, which comes 
from Boston—the home of the /d/ice 
News. The Red Letter is all right after 
its kind, and will be appreciated by all 
Poster people. If a dealer has any such 
on his list, he should not fail to show 
them acopy. E. B. Bird is the art direc- 
tor, and his own work for the magazine is 
enough to make it much sought for by 
those of the cult. Retailed at 10 cents, 
and supplied by the monopoly. — Book 
and News Dealer, San Francisco, 


Middletown, N. Y., Sept, 4, 1896. 
Editor BILLBOARD ADVERTISING, 
Cincinnati, O. 

Gentlemen—It has been suggested that{I send 
you the following correspondence which has 
taken place between A. Van Buren & Co. and 
myself, Yours very truly, 

HORACE W. COREY. 


Middletown, N. Y , August 24, 1896, 
A. VANBUREN & Co , 128 Fourth Ave., New York. 


Gentlemen—On August 21st we wrote you as 
follows: *“* Why do we not receive check for 
posting twenty 3-sheets, Pepsin Chewing Gum, 
shipped July rst, and for which we sent state- 
ment since,”’ to which you replied : “Because we 
have not received the money from the adver- 
tiser. We are responsible,’”’ etc. ‘ You little 
daub bill posters make a business man tired.” 

Yeu certainly may consider yourslves business 
men, but you are not gentlemen. You ask us to 
do some work for you which we did with neat- 
ness and dispatch. We waited the usual thirty 
days, and sent statement. We waited two weeks 
more, and as the matter came up among other 
unfinished business, wrote you courteously and 
in a business way calling your attention to it, and 
this you say, ‘‘ makes you tired,” so you write us 
an insulting letter. What was there in our let- 
ter to call for any such expression from you? If 
your business is of such magnitude that you want 
an extension of time for $1.80, why didn't you 
say so? What you did say was, “when the work 
is done, send us the bill, and it will be promptly 
paid.’ We simply carried out your instructions, 
and supposed in the rush of your ** vast’’ (?) bus- 
iness you had possibly overlooked it. We cer- 
tainly had no intention of * making you tired,” 
overtasking your business capacity, or impairing 
your capital. To the extent that we have uncon- 
sciously erred in this respect, we crave pardon. 
Possibly under the circumstances, however, we 
may be pardoned for plage our opinion that 
it is just such “ jays" as you that keep the bill- 
posting business more or less ‘queered."" The 
writer would cheerfully give just ten times this 
little bill to have his good right hand on the back 
of your neck for five minutes, while he applied 
the toe of his boot to the place where the seat of 
your intelligence evidently is located. ‘ Makes 

ou tired,’ does it? You sneaking, cowardly cur ! 
To write us from a safe distance of “y~ ! miles, 
what you would not dare say for one minute to 
our faces. If you are “America’s Greatest Bill 
Posting Co," then may the Lord in his infinite 
wisdom bave mercy on the rest of the creft, and 

rant us our wish to some time have an half hour 
na nice quiet room alone with you (or the 
author of your letter) and o1.r thoughts. 
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Owing to pressing business engage- 
ments and a perfect flood of correspond- 
ence which has engaged his entire time 
and attention, Mr. W. H. Steinbrenner 
found it impossible to prepare a list of 
members in good standing of the Inter- 


national Association of Distributors. He 
promises to have it ready for our October 
issne. 

The attention of general advertisers is 
directed to the advertisement of the In 
ternational Association of Distributors on 
another page of this issue. The difficulty 
encountered in the past in securing re- 
liable service in the matter of house-to- 
house distribution of circulars, booklets, 
samples, ete., has, to a large extent, been 
overcome by this organization. It is com- 
posed exclusively of men who are enthu- 
siastic distributors, and is operated ex- 
clusively in the interest of advertisers, 
the members wisely recognizing that in 
this way they can best subserve their own 
interest, and increase their clientelle of 
patrons. Advertisers may rely upon the 
fact that the members of this association 
are thoroughly reliable. No one can join 
it unless he can produce the most em- 
phatic recommendations as to his hon- 
esty, industry and reliability. 

Furthermore, the association as a whole 
guarantees the work of its individual 
members by a standing offer to reimburse 
any advertiser for any loss he may sustain 
at their hands. The scheme is a good 
one, and many of our large advertisers 
could profitably look into the details of 
its workings. 


The Thompson Diptheria Cure Co., of 
Williamsport, Pa., are covering the South 
and West with circulars. 
will do well to write them. 


Distributors 


The Newark Bill Posting Co., of New- 
ark, N. J., have joined the International 
Association of Distributors. 


Geo. M. Leonard, of Grand Rapids, 
Mich., isa membér of the International 
Association of Distributors. 


Owen & Co., distributors, of Detroit, 
Mich., have joined the International As- 
sociation of Distributors. 


The Dr. Norton Remedy Co., Rialto 
Bldg , Chicago, are putting out a bouklet. 


Look after campaign work while you 
are resting; it helps to make your cash 
accounts show on the right side. 


This is the dull season, and distributors 


should put in their spare time soliciting 
fall and winter orders. 


BILLBOARD ADVERTISING. 


W. H. Case, third vice-president of the 
I. A. D., Ft. Wayne, Ind., has just com- 
pleted distributing 15,000 each for The 
Thompson Dyphtheria Cure Co., of Wil- 
liamsport, Pa., and The Dr. Norton Rem- 
edy Co., of Chicago, Ill. 


Mrs. M. E. Dundon, of Troy, N. Y., has 
the honor of being the first lady member 
of the International Association of Dis- 
tributors. 


James L. Hill, soliciting secretary of 
the I. A. D., wants bids on house-to house 
distribution of almanacs in towns of 
10,009 and less in Illinois, Ohio, and In- 
diana. Address, 316'3 Cedar street, Nash- 
ville, Tenn. 


The Globe Tobacco Co., of Detroit, 
Mich., are putting out samples of their 
Blue Lable Cut Plug. 

W. H. Steinbrenner, of Cincinnati, O., 
has closed contract with The Thompson 
Diphtheria Cure Co., of Williamsport, 
Pa., for the distribution of 60,000 pieces 
of their advertising matter. 

Fort Wayne, Sept. 8, 1896, 
W. H, STEINBRENNER, Sec’y-Treas. I. A D., Cin- 
cinnati, O. 

Dear Siv—The advertising matter of the “* Lin- 
coln Tea Co.," of this city, will hereafter be 
hanaled by the members of the International 
Association of Distributors, EXCLUSIVELY. Non- 
members will save postage stamps, etc., by not 
writing them. Please advise to that effect. 

Fraternally, 
THE HUSTLER AAVERTISING Co. 
Per W. H Case, 3d Vice-Pres. 


BUDGET. 


The Boston Bill Posting Co., succeeding 
to the business of J. T. Wogan & Co., are 
rapidly enlarging their plant, and have 
lately added a phone to their office equip- 
ment, connecting them over the long- 
distance wires with New York and the 
West. 

The theaters here divide their posting 
between the two big firms, and have 
started in this season to do more and 
larger stand work than ever before. Only 
one or two houses try to do their own 
work, all the others preferring to patronize 
the posting firms as they control all the 
best positions. 

Donnelly, the energetic, has taken over 
the bill posting business run for years by 
the Ericksons, of Charlestown. Now all 
contracts for work in the Bunker Hill 
district will be made through Donnelly’s 
new Boston office, at 7 Knapp street. 

The World's Food Fair that opens Oc- 
tober 6th, promises to be a big success. 
The spaces are fast being taken by the 
large general advertisers of the country, 
while in Boston the press and public are 
showing much public spirit in furthering 
the interests of the enterprsse. 

GERALD DEAN 


A Peculiar Order. 


Along about the middle of May last, 
the Great American Engraving and Print- 
ing Co., now the oldest show printing 
house in the country, received an order 
from a prominent circus for a set of dates 
for every week day in each month from 
May 1 to November 15 Each set of dates 
consisted of 5 6-sheet dates, 15 3 sheets, 
50 1-sheets, 100 %-sheets, 150 %-sheets, 
200 {-sheets, and 200 's-sheets, and there 
were 171 days to do. In an ordinary 
printing office this would be a long job to 
execute as the 6 and 3-sheet dates had to 
be pasted before shipping ; but the Great 
American Co. executed this order, and 
shipped the same within three days, with- 
out working an hour over time. If a 
printer will take out his pencil and figure 
carefully on this order, he will readily 
see the magnitude of the same, and the 
expense of it also. 


In Los Angeles. 


McLain has had from the alcades 
the privilege of posting over the city 
engine houses pictures of be-bloomered 
and unbloomered individuals and stun- 
ning bargains. The compensation to the 
city has been nothing. Now comes a pro- 
position from a new advertising company 
to pay two dollars per month for the priv- 
ilege of posting bills on engine house 
No. 4 as a starter. It is referred to the 
chief. 


The Mullen-Blackledge Co., of Indian- 
apolis, manufacturers of Columbia Soups 
and Catsups, are negot‘iating with the 
various contractors with the expectation 
of posting this fall and winter. 


JOHN EDWARD STROYER. 


The subject of this sketch was born on 
the 17th day of July, 1869, at Rochester, 
N. Y. He received a public school educa- 
tion. His father died when he was but a 
mere boy, thus throwing him upon his 
own resources. He secured employment 
in a printing office, and learned the trede 
of job compositor, working at the same 
for a number of years. About a year ago 
he started a distributing business in 
Rochester, and is determined to give all 
advertisers good service for their money. 
He was recently elected first vice-presi- 
dent of the International Association of 
Distributors. 
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The Central Show Printing Company of 
Chicago, is running day and night. They 
have two separate and distinct shifts of 
men, one of which goes on at 7 A. M. and 
works until6 P. M. The other going on 
at 7 P. M. and working until 6 A. M. 
Even with these efforts this popular house 
finds it impossible to keep up with its 
orders. Prosperity such as this is almost 
unexampled in these hard times. 


The Lotus Press (Nathan Bros.), 140 
West 23rd Street, New York, than whom 
there are no more artistic printers in 
America, seized the opportunity afforded 
by the coming of Li Hung Chang to send 
out a neat and unique little advertising 
scheme. It is a minature Chinese um- 
brella. It is enclosed in a wrapper, upon 
which the following legend appears: 


Li 


, : CHANG 
Special Ambassador from the Em- 


peror of China, will arrive in New 
York by the steamship St. Louis, on 
Friday, August 28th, 1596. Keep this 
souvenir of the event asa reminder 
that Tue Lotus Press are the most 
enterprising printers in the United 
States, and that now is the time to 
prepare for the fall trade. or 
Successful business men need a 
printer withideas. Wecan't work as 
cheaply as they do in China, but we 
don't have to go abroad for our ideas. 


THE LOTUS PRESS 
Printers 
140 W. 23d St., N. Y. 


The Enquirer Job Printing Company is 
once more enlarging its facilities in order 


to keep pace with its ever growing volume 
of trade. 


C. F. Libbie, of the Libbie Show Print, 
Boston, reports good business and thinks 
well of the outlook for the coming season 


The Great American Show Printing Co. 
have already entered on their Fall boom. 


The covers of Profilable Advertising, 
lithographed by the Strobridge Litho- 
graphing Co., of Cincinnati, are simply 
superb. 


The Dando Printing and Publishing Co., 
of Philadelphia, have favored us witha 
sample of the Egyptian poster recently 
issued by them. It is printed in the flat 
colors of the Egyptian school and is de- 
cidedly odd and interesting. 


F. M. Edwards, Manager of the Great 
Western Show Printing Co., of St. Louis, 
was a BILLBOARD caller August 11th. 


When you post a town,do it thoroughly. 
Bear in mind that after you have put up 
the customary number of sheets, and ob- 
tained the usual showing, every additional 


stand that goes up, will appear like two | 
If you create the impression g 


or three. 
that you have lavishly covered the town, 
that fact in itself will lend great potency 
to your effort. 


Geo. Elston, City Fill Poster of Ana- 
conda, Montana, is also chief of the fire 
department of that city. 
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CONSTITUTION AND BY-LAWS 


OF THE 


INTERNATIONAL. 
Bill Posting Association 


OF THE 


UNITED STATES AND CANADA. 


ARTICLE I. 


The name of this association shall be 
the INTERNATIONAL BILL POSTING Asso- 
CIATION OF THE UNITED STATES AND 
CANADA. 


ARTICLE I. 


The object of this organization is the 
mutual protection of bill posters, show 
printers, and advertisers ; to protect the 
bill posters from doing work for irrespon- 
sible advertisers, and to protect the ad- 
vertisers from being swindled by men 
who call themselves bill posters, but who 
are in reality only after a few paltry dol- 
lars that rightfully belong to bill posters 
who depend upon their honesty, honor, 
and integrity for a living. 

Furthermore, our object and aim is to 
protect one another, and to secure the 
reputation and good name we all deserve, 
and show the country at large that there 
are none whose work and results show up 
as well as the International Bill Posting 
Association. 

First object. To maintain prices. 

Second object.—To secure work for the 
smaller towns, which have been over- 
looked by other associations. 

Third object.—To band ourselves in a 
union for protection of one another—as 
an injury to one is then an injury to all. 

Fourth object.—To weed out the ones 
who advertise they own and control all 
the billboards in the city, when in fact 
th -y don’t own a board. 

Fifth object. To furnish the advertiser 
with a dona fide list of responsible men, 
with their facilities, prices, etc., which 
saves them lots of trouble and annoyance. 

Sixth object. Listed service to include 
a special inspection by the bill poster, 
and a rep »rt to our solicitors and the ad- 
vertiser who they are receiving work 
from, each week during the time as, to 
the actual condition of their stand work ; 
blanks to be furnished fur that purpose 
by the secretary. 

“Seventh object.—A recognition of the 
right of any advertiser to place bill post- 
ing in any city with the bill poster who 
does it most satisfactorily, providing the 
opposition docs not cut prices. 

Eighth object.—To influence members 
to a realization of the importance of using 
better paste, greater care in posting, bet- 
ter boards and better locations, cauuion- 
ing them against the taking of more 
paper than the bill poster can handle. 

Ninth object. — To furnish members 
with a list of advertisers whose credit is 
not good. : 

Tenth object.—To furnish members 
with a list of all advertisers who intend 
to do work in their city. 

Eleventh object.—To secure members 
who are willing to have their work in- 
s9ected by our traveling inspectors, and 
will treat them with due courtesy and 
respect. 

Every branch of business, as a rule, is 
banded together for the purpose of bene- 
fiting themselves and their associates. 
‘*In Union there is strength ;'’ our motto 
is, ‘‘ Vim, Vigor, and Victory ’ 


ARTICLE HL. 


Any poster printer, bulletin painter, 
advertising contractor, or any bill poster 
of good reputation and recognized stand- 
ing (of any city), who owns (or leases) 
boards, may become a member upon the 
payment of the sum of three dollars 
membership fee and dues ( Art. xvim1) and 
a bond in the sum of one hundred dollars 
with good securities, signed by at least 
one good, responsible business man, res 
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a resident of his own city, and approved 
by a two-thirds’ vote of the officers, ap- 
plication signed by three good men 
recommending him as being in the bill- 
posting business, and recommended by 
the cashier of his city bank as good and 
sufficient securities, and agrees to abide 
and be governed by the laws and rules cf 
this association, shall be eligible to mem- 
bcrship therein. 


ARTICLE IV. 
ELECTION OF MEMBERS. 


Src. 1. Any person eligible for mem- 
bership, having complied with the re- 
quirements of the constitution, and 
having obtained the consent and en- 
dorsement of the members in said town, 
provided the association already has one 
resident therein, shall be accepted on 
probation by the secretary, and his name 
published in the official organ of the asso- 
ciation. 

SEc. 2. If no objection is received 
within thirty days from date of publica- 
tion thereof, he shall become a member, 
and as such be entitled to all rights and 
privileges of membership. 

SrEc. 3. If any serious objection is en- 
tered. the name shall be withdrawn from 
publication, and the matter referred to 
the next regular meecing of the associa- 
tion for action. 


ARTICLE V. 
OFFICERS. 
The officers of this association shatfl 
consist of a president, three vice-presi- 
dents, a treasurer, and a secretary. 


ARTICLE VI. 


The directorate of this association shall 
consist of twelve members in good stand- 
ing when elected. 


ARTICLE VII. 
EXECUTIVE COMMITTEE 
The Executive Committee of this asso- 
ciation shall consist of four members and 
the president. 


ARTICLE VIII. 


BOARD OF PROMOTION. 


The Board of Promotion and Publicity 
of this association shall consist of forty- 
five members, more or less, and shall be 
apportioned throughout the country in 
such manner as to have as nearly as pos- 
sible one member from each State and 
Territory. 

ARTICLE IX. 
DUTIES OF THE PRESIDENT. 

It shall be the duty of the president to 
act as chairman at all meetings, and con- 
duct all business according to parliamen- 
tary rules, to sign with the secretary all 
orders upon the treasurer, to call all 
meetings, and to carefully preserve all 
documents and valuables of any kind left 
in his charge. 


ARTICLE X. 


DUTIES OF THE VICE-PRESIDENTS. 


Sec. 1. In the event of the president's 
absence, the first, second, or third vice- 
president shall preside, taking precedence 
in the order named. 

Src. 2. They shall assist the president 
to the best of their ability in the dis- 
charge of his official duties. 


ARTICLE XI. 
DUTIES OF THE SECRETARY. 

Src. 1. The secretary shall keep a com- 
plete and accurate record of the proceed- 
ings and deliberations of each and every 
meeting held by the association. 5 

Skc. 2. He shall also keep a complete 
and accurate record of all business trans- 
actions and accounts of the association. 

SEc. 3. He shall keep a true and accu- 
rate set of books for the association, and 
shall submit to the Finance Committee 
all accounts presenied for payment, and 
have all books and documents open’ for 
inspection at all times. 


ARTICLE XII. 
DUTIES OF THE TREASURER. 


The treasurer shall receive and take 
care of all the funds of the association, 
and receipt therefore. He shall pay on 
presentation only those accounts which 
have been ordered to be paid by the pre- 
sident and secretary. He must at all 
times be ready to give a full account of 
the condition of the treasury. His official 
bond is fixed at $2,000. At the end of 
his term he shall make a complete — 
of all moneys received and disbursed by 
him, and all the property of the associa- 
tion remaining in his hands. 


ARTICLE NIII. 
DUTIES OF MEMBERS. 


It shall be the duty of all members to 
obey strictly the constitutien and by-laws 
of the association; to be prompt in the 
payment of dues and assessments ; to at- 
tend regularly the meetings, and to aid in 
its welfare and prosperity by taking an 
active interest in its business by inducing 
all honorable members of the trade to 
join this association. Also, to maintain 
the standard of the bill posting business 
on a par with any other reputable in- 
dustry, and create a fraternal feeling 
which will never die out 

SEc. 2. It shall be compulsory upon 
each member of this association to per- 
form his work in an honest and straight- 
forward manner, creditable to the asso- 
ciation. 

Src. 3. Whenever any member has been 
imposed upon, defrauded or swindled, or 
has good reasons to believe that any ad- 
vertser is trying to defraud any member 
of this association in any way, he shall 
immediately notify the president, giving 
full particulars, and the chairman of the 
directors shall investigate the matter and 
report his opinion to all members in good 
standing, and a record of all such parties 
kept for further reference. 

Sec. 4. All members of this association 
are required to sign the constitution, by- 
laws and regulations, and pledge them- 
selves to comply with the same. 


ARTICLE XIV. 

DUTIES OF THE EXECUTIVE COMMITTEE. 

It shall be the duty of the Executive 
Committee, of which the president shall 
be chairman, to decide all questions of 
dispute arising between members, or be- 
tween members and advertisers; to pass 
on all applications for membership, and 
on all suspensions for non-payment of 
dues or breach of contract or taith with 
advertisers ; and to sit in judgment in all 
cases where members are accused of con- 
duct that will be calculated to bring the 
association into disrepute before the pub- 
lic. They shall also provide a suitable 
form of application for membership for 
the use of persons who wish to become 
members of chis association, and this form 
shall contain all the requisites enumerated 
in this constitution, together with all 
other matter that may seem wise in the 
eyes of the Executive Committee. 


ARTICLE 


THE 


XV. 


DUTIES OF BOARD OF DIRECTORS. 


It shall be the duty of the Board of Di- 
rectors to attend all meetings called by 
the president; to deliberate on all pre- 
liminary measures which are likely to 
engage the attention of the members in 
convertion assembled ; and to watch and 
promote the interests of the association 
at large. 

ARTICLE XVI. 
SCALE OF PRICES 

Sec. 1. The official schedule prices for 
bill posting shall be as follows : 

Cities of 1,000 to 5,000 population, 3c. 
per sheet, thirty days; 5,000 to 10,000, 
4C. 5 10,000 LO 20,000, 5. 5 20,000 to 40,000, 
6c. ; 40,000 to 50,000, 7C. ; 50,000 to 100,- 
000, per month, gc.—ist week, 3c.; 2d 
week, 2c.; 3¢€ week, 2c.; 4th week, 2c. ; 
100,000 and upwards (except New York 
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City t4c. per month), per month, 12c.— 
Ist week, 3c. ; 2d week, 3c. ; ad week, 3c? ; 
4th week, 3c. One sheet scattering, 3c 
per sheet, fifteen days. All renewing of 
time paper to be furnished by the adver- 
tiser tree of charge, and same to be done 
without additional charge. 

Src. 2. The scale of prices is not arbi- 
trary or inflexible in the matter of purely 
local work, nor is it binding in cases 
where our member has or may have op- 
position. 

SEC. 3. PRICES FOR CrRCUS WORK. — 
All stand work on protected boards, 
15c. per running lineal foot, or 4c. per 
sheet per week. New boards, 20.” per 
running lineal foot for not over thirty 
days’ showing. Single sheets, not listed, 
3c. per sheet. 

Skc. 4. CARD AND TIN TACKING,— 


4x 8 to 5x14= 70 square in., Ic. each, 
5x14 to 6x1S<—108 ay eee, °° 
6x18 to 6x24—144 ae 
6x24 to 6x30=—180 “i ec. * 
6x30 to 12x18—216 “ 3c. “e 


For odd work figure price nearest to 
above in square inches. Tacks to be fur- 
nished by the advertiser, 

Src. 5. DisTRIBUTING CITY WorRK.— 
Distri outing 3.000 articles, not over 2- 
ounce weight, $2.00 per thousand ; 5,000 
articles, not over 2 ounce weight, $1.75 
per thousand. Over 5,000 lots, rates will 
be made on application. 

Src. 6. CLoTH BANNER SIGNS.— 

7x6 to 14xI11=154 square in., 2c. each. 
14x6 to 21x28=5S8 = se ™ 


ARTICLE XVII. 
GUARANTEED SERVICE. 


SrEc. 1. The service rendered adver- 
tisers by this association is guaranteed to 
be absolutely reliable by the members at 
la’ ge. : 

SEC. 2. In the event of a member be- 
ing detected in violating his obligation to 
this association by reason of dereliction 
of duty or non-performance of any stipu- 
lation of contract or agreement which he 
has entered into with any advertiser, and 
it shall be proven, upon investigation, 
that said advertiser has sustained a loss 
at the hands of the aforesaid member, 
this association shall take immediate 
steps to reimburse said advertiser for said 
loss. 

Src. 3. The president shall request the 

advertiser to file a claim, duly sworn to, 
with the secretary, which shall set forth 
the true value of the advertising matter 
entrusted to the offending member, to- 
gether with the amount of freight or ex- 
press charges and the sum paid to said 
offending member for his service in this 
particular instance. 
_ Sec 4. The Executive Committee, hav- 
ing satisfied itself that the claim is rea- 
sonably true and just, shall, through its 
chairman, immediately notify the mem- 
ber chiefly concerned, to send the amount 
called for in the claim to the sec retary, 
who shall remit it to the advertiser to 
whom it is due. 

Src. 5. In the event of the member 
failing to comply with the demand with- 
in thirty days after it is issued, the secre- 
tary shall so inform the Executive Com- 
mittee, who shall declare his name to be 
dropped from the roll of membership, and 
publish the fact. 

Sec. 6. When a member failed or re- 
fuses to make restitution to an advertiser 
when so ordered, the secretary shall order 
the treasurer to pay the amount out of 
the general funds of the association. 


DISQUALIFICATIONS., 


_ Sec. 7. Any member claiming that an 
iujustice had been done him, may appeal 
to the secretary of the association at least 
thirty (30) days prior to the next regular 
meeting. The secretary shall notify the 
president of this association of said ap- 
peal, and transmit all papers and informa- 
tion for investigating the same, and the 
decision of the officers shall be binding 
on both parties, and the party found 
guilty shall be subject toa fine of twenty- 
five dollars ($25.00), reprimand, suspen- 
sion or expulsion, according to the 
decision of the officers, 
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ARTICLE XVIII. 
FEES AND DUES. 


1,000 to 10,000 population § 200. 
10,000 ** = 20,000 - 3.00. 
20,000 ** 40,000 a 4.00. 
40,000 ** 60,000 na 5 00. 
60,000 ** $0,000 “ 6.00, 
So,000 ** 100,000 7 S$ 00, 
100, 900, and over 10.00. 


ARTICLE: XIX. 
COMMISSIONS. 

Middlemen, advertising agents, poster 
printers, and bill posters shall receive a 
tlat commission of twenty p © cent. on all 
paper sent out for general posting, pr‘ - 
vided they have personally solicited ard 
secured same, and have worked out tle 
n-cessary detail incident to its general 
distribution. 


ARTICLE XX 
SALARIES. 

All officers of this association shall 
serve gratuitously save the secretary and 
treasurer. The treasurer will receive an 
anual salary of five per cent of all money 
that may pass through his hands. The 
secretary will receive a salary of $365.00 
annual'y. 

ARTICLE XXI 
EXPENSE ALLOWANCES. 

The officers and inspectors of this asso- 
ciation shall be allowed all expenses in 
curred in the discharge of their duties 
toward the association, after same have 
been audited by the Board of Directors. 


ARTICLE XXII. 
AMENDMENTS. 
These by-laws may be altered, amended 
or annulkd by a two thirds’ vote of the 
members present at any regular meeting. 


ARTICLE XNIIL. 
ORDER OF BUSINESS. 

1. Call to order. 

2. Roll-call. 

3. Reading of minutes of previous 
meeting. 

4. Reading of communications 

5. Applications for membership 

6. Reports of special aud standing 
committees. 


7. Introduction of new members and 
visitors, 
8. Unfinished business. 
g. New business. 
10. Good and welfare of the association. 
11. Treasurer's report. 
12. Adjournment. 


FOR THE GOOD OF THE 
ORDER. 


Some Observations ty fam W. Hoke. 


In 1893 I went into St. Louis with an 
advertiser, expecting to post and paint 
the town for him. We had just made 
contracts in Chicago aggregating about 
$12,000, about equally divided between 
paint and posting ; as we rode from the 
depot to the hotel, we passed numerous 
billboards, all excellently located, but all 
were so ragged, and presented so woe- 
begone an appearance that my client 
refused to bill, and painted exclusively. 
Since that time I have spent upward of 
$120,009 for this concern in paint, and 
not as much as $5,000 for posting. 

The memory of those shabby St. Louis 
billboards seemed to cling to this man, 
and no amount of argument could con- 
vince him that boards 
looked after better. 


elsewhere were 


(This was before the 


BILLBOARD ADVERTISING. 


t'm: of the Huiest-Stout Bill Posting Co. 
or of the St. Louis Bill Posting Co 

I mention this as an argument in favor 
of stripp'ng the boards of dead paper, and 
of blanking in. 

Many a bill poster, in soliciting work, 
tells his customer that while his price is 
twelve cents for a month, he will leave 
the paper on the boards till he gets some- 
thing to cover it with, and in this way 
‘some of your paper may show for 
months.” 

I believe this is all wrong. The ser- 
vice is worth the price for the month 
only, and if the advertiser does not want 
to pay for a longer time, the bill poster 
should cover his paper. 


should 


In any case he 
that which has become 
shabby, and which is therefore a detri- 


cover 


painted boards always look clean and 
neat. Make your posted boards look 
clean and neat at all times, and it is a 
matter of only a short time when you cen 
command a higher price than other bill 
posters ask. 

The L roads here in New York keep 
their advertising boards stripped as clean 
as possible when paper is dead, and new, 
clean, white paper is pasted over the 
No dead paper 
stand a week, or even a day. 


boards. is allowed to 

And these people get TWO DOLLARS a 
:heet per month, on yearly orders, and 
seventy-five cents a sheet on orders of a 
single week. These figures are authentic ; 
‘take 
You can’t pick 
some of the best stations and leave the 


and at these prices you have to 
them as they come.” 


JAMES L. 


ment to the billboard and the other ad- 
vertisers thereon. 

The bill posters that I have spoken to 
on this subject all claim that the improve- 
much, that they 
can t afford it, that their customers would 


ment would cost too 
pay no more on account of the improve- 
ment 
Possibly no one would pay more at 
first: but there is really no earthly rea- 
son why bill posters should consider that 
three cents per week is the utmost thit 
At this 
month for a 28 


can be gotten out of bill posting. 
rate they get $3.35 per 
25 feet of board.) L. E. La- 
of New York, and The R. J. 
of Chicago, get all the way 


sheet stand 
Tour & Co., 
Gunning Co., 


from $7.50 per month to $7.<o per week 
for painted signs on the same size sp ices, 
usually on yearly contract. 

This is a big difference in price, and 


the difference is secured because these 


McELROY. 


others. And you can't pick the special 


location on each station. If you want to 
do any of these things you must pay 
more. 

Just think of $2 while you are hustling 
around to get 12c¢. 

—$— 

Last month I spoke of a poster that 
had been pasted onto a smooth billboard, 
the English paste ‘‘Gloy” being used. 
That paper is now ten cr twelve weeks 
old, and it still looks as fresh as a daisy. 

-$ 

Jimmy Curran, of Denver, when in the 
city a few days ago, told me that he is 
now building all of his beards upright, 
and that he finds it better than the other 
way in many vespects; he claims that he 
can remove a board now in sections of 
four feet or more, without damaging a 
pi:ce of lumber in it, and set it up at an- 
other place without a flaw. The billboard 


5 


without a flaw is usually the billboard 
that contains paper without a flaw. 
ann 

Folks that have been in New Bruns- 
wick, N. J., recently, tell me that the 
billboards of that town, belonging to 
B. W. Suydam, are the best lcokinrg in 
every way of anything seen in a month's 
journey. I have never seen the boards, 
Mr Suydam, but 
they say that his paper is always bord- 
ered ; that the boards are carefully built, 
and not slung together by any one that 
can drive a nail without mashing a 
thumb; that the paper looks clean, and 
free from cracks and breaks; that the 
boards are elevated slightly above the 
ground, and banded, top, bottom, and 
sides. I hope this is all true, and if it is, 
I would advise Mr. Suydam to mention 
himself and his plant in the advertising 
columns of BILLBOARD. 


and have never seen 


JAMES L. McELROY. 

The cut on this page represents a type 
of hustle and the faculty of getting there. 
It represents, moreover, in fine shape, the 
type of a young man whose remarkable 
and rapid strides forward in every walk 
of life make men, older in years and in 
affairs, stop in astonishment when they 
compare him with their own slowly meas- 
ured progress. 

James L. McElroy is the name which 
goes with the picture. And Bernard Me- 
Elroy is the name which is linked with 
that of James in the firm of McElroy 
srothers, bill posters and distributors in 


the towns along the north shore of Long 


Island. These young men own all the 
boards and privileges in the greater part 
of Queens county, and in communities 
made up of people generally well to do. 
One new board a week is the average cf 
this firm this year. And the fact that the 


paper of the leading advertisers covers 


all the display space all the time. shows 
that Long Island is a pretty profitable 
place in which to adveriise ; it shows that 
McElroy Brothers know this, and that 


they have succeeded in educating the | 


men who put out paper, up to an appre- [ 


ciation of this fact. 
the McElroy Brothers is at 84 Bradford 
ave., Flushing, Long Island. 


BUSINESS. 


Do business in a business like manner. 
It pays. Do not expect clients or patrons 
to hunt you up at your residence. Do 
not expect that a bargain made in a hotel, 
saloon or on the curbstone will prove as 
creditable as one executed under proper 
conditions. Have an office. If you can- 
not have an office you can at least «afford 
desk room. Letit bein the heart of town. 
Let every person in town know where it 
is by having the address «ppear on every 
board you own. 


Follow this rule and you will be sur- 


The main office of fy 


BI 


prised at the augmented respect that will i 


attach to your assertions and opinions. 


Nothing that you can devise will prove ff 


such a source of satisfaction. 
If you can not change the poster, at | 
least order the locations changed as often 


as once a month. An old poster in a new 


place will yield infinitely better returns./# 
than one kept standing in one particular \F 


location the year round. 
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Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
BY 
BILLBOARD ADVERTISING CO., 


JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 'er Year, In Advance. 


ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising is sold in Jondon at Low's 
Exchange, 57 Cha~ing Cross, and at American 
Advertising Newspaper Agency, Trafalgar Build- 
ings, Northumberland Ave. W.C, In Paris, at 
Bretano’s, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies. 

Remittance should be made by cheoue, post-office or 
express money order, or registered setter, , 

Editor cannot undertake to return unsolicited 
manuscript. a 7 ‘ 

When it ts necessary to wire us the instructions 
and copy for advertisements, | ated saving in the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher. 


Entered as Second-Class Matter, at the Cincinnati, 
Ohio, Lust Office, June 29th, 1895. 
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‘There is a row and rumpus in the Inter- 
national Bill Posting Association. It all 
arose over the action taken at the last con- 
vention in advancing the official commis- 
sion paid middlemen to twenty per cent, 
The maximum rate in vogue up to that 
time was sixteen and two-thirds per cent. 
Much dissatisfaction has ensued in con- 
sequence. The objectors are abusive, 
even threatening, and are making life a 
burden to the officers of the new organ- 
ization. 

We have no desire to take sides in the 
controversy. We believe that it is a mat- 
ter which concerns only bill posters and 
middlemen, and as such should be set- 
tled by them. | 

At the same time we can not refrain 
from observing that those members who 
are writing such rabid letters are making 
a mountain out of a mole hill. If they 
will just cool down long enough to look 
at the matter dispassionately, they will 
see that the matter is a very small one at 


least 


* 
* * 


The difference between sixteen and 
two-thirds and twenty per cent is exactly 
three and one-third per cent. On a bill 
of twenty-five dollars the bill poster pays 
but eighty three cents more than he did 
under the old scale. If the bill amounts 
to fifty dollars, the increase will be but 
one dollar and sixty-seven cents, while 
on a hundred dollars it comes to only 
three dollars and thirty-three cents. 

This proves conclusively that, as far as 
the amount of money involved is con_ 
cerned, the matter is absolutely insignifi- 
cant, and viewed in this light, the rancor 
and bitterness manifested is, to say the 
least, surprising. 

On the other hand, if those who objec 
so strenuously to the advance ate actuated 
by motives of principle, it would seem 
that their position is scarcely less tenable ; 
for while the authorized association rate 
has nominally been sixteen and _ two- 
thirds per cent. heretofore, it is a well- 
known fact that fully ninety per cent. 
of the bill posters of the country were, 
and still are, allowing twenty per cent. 


BILLBOARD ADVERTISING. 


A casual glance.over the various letters 
bearing upon this subject, which we have 
received, reveals the fact that most of the 
objections emanate from members who 
were not in attendance at the Chicago 
convention, 

For their benefit we will state that this 
subject was long and carefully considered, 
and thoroughly and exhaustively dis- 
cussed both pro and con. When it finally 
passed, the vote was practically unani- 
mous. 

It was the opinion of those present that 
the agent, or middleman, was capable of 
exercising a direct and beneficial influ- 
ence upon the business at large, that, be- 
ing in touch with the large advertisers of 
the country, he could divert many thou- 
sands of dollars annually into the hands 
of bill posters which would otherwise be 
expended in other mediums, and, finally, 
that a liberal commission was the best, if 
not the only inducement they could offer 
him in order to enlist his aid. 


* * 
* 


Twenty per cent may be liberal, and 
then again it may be only fair and equita- 
ble. That is a matter with which we 
have absolutely nothing to do. We are 
concerned, though, with the spirit which 
animates some bill posters, and which 
leads them to regard the middleman with 
suspicion and distrust. If we are to be- 
lieve their vaporings, they have persuaded 
themselves that the agent is their natural 
enemy. Iuicturu for his effortsin getting 
one or a number of large advertisers out 
of the newspapers and on the boards, they 
frequently extend him every insult and 
indignity that a rabid ingenuity can de- 
vise. No petty annoyance is too small 
for them to offer him; no letters too 
churlish to write him. Why they do so 
is past all understanding. If they are 
pressed for reasons, they are utterly un- 
able to advance a single one. 

Taken altogether, their attitude is— 
well it ’s damphoolish. 


* * 
7 


Despite these boors, the middlemen 
still keep up the fight, and their number, 
owing to the wonderful power of the 
poster, is steadily increasing. Shrewd 
advertising agents are everywhere fast 
finding out that they can secure for their 
clients more publicity per dollar ex- 
pended on the billboards than through 
any other known medium. This keeps 
those already established. in line, besides 
adding a new one to their ranks every 
now and then. 

It will not be long until their efforts 
will begin to tell, and while it is a pity 
that they are hampered by a parcel of 
adleheaded ignoramuses who do not know 
an opportunity when they see one; still 
it’s gratifying to know that these latter 
are a very small proportion of the whole. 
The great majority of bill posters are in- 
telligent and sensible. They are with the 
middlemen almost to a man, and are 
ready at all times to support and encour- 
age any and all efforts to extend the scope 
and widen the influence of the poster. 


The general advertiser—he who de- 
pends on persistent repetition for efficacy 
—where can he find a medium that will 
yield anything like the billboards? 


NEW YORK NEWS. 


Rumors of rate-cutting still continue ; 
one cut, however, has been made openly, 
the Agent of Snider's Catsups being 
allowed regular advertising agents’ com- 
mission by all the bill posters here. This 
is one of the things that the New York 
City Association was organized to pre- 
vent. It is said, however, that two of the 
members overruled the other, and insisted 
on the concession, on the ground that if 
they did not give in, the work would be 
placed through some regular soliciting 
agent, who would divide with the cus 
tomer. The dissenting member held that 
while some dividing might be going on, 
that the soliciting agents were the best 
friends the bill posters had, as t’ ey were 
constantly producing new business; and 
for that reason he held that the solicitor 
should be protected and rates adhered to. 


‘*H-O”’ is getting out a number of dif- 
ferent-sized posters, and will cover the 
country between the Mississippi and the 
Atlantic for an extended run. It has not 
yet been decided whether the posting will 
be done direct or through an agent; 
Hoke, Hote, and Gude are all after it. 


The Siegel-Cooper Co. have given their 
posting to Gude, and the bill posters are 
accusing him of splitting commissions. 
This order will be considerably more than 
ever before put out by a dry goods house 
or department store, and instead of the 
ordinary one week run, it will go for at 
least three months. Just as this immense 
store is bending every energy toward a 
brilliant opening, the announcement is 
made of the failure of Hilton, Hughes & 
Co., successors to A. T. Stewart, probably 
the most widely known dry goods house 
in America. For the past year or two 
this house has enjoyed the distinction of 
employing probably the highest-priced 
advertising manager in the business— 
Mr. Manly Gillam, who had formerly 
held a similar position with John Wana- 
maker. Mr. Gillam certainly was past- 
master in the art of newspaper advertis- 
ing, but he used no other mediums, and 
in these hustling times out-door display 
advertising, and all other legitimate 
methods must be considered, and used 
judiciously, 


fam W. Hoke is getting out a magnifi- 
cent 16-sheet poster, lithographed in four 
printings, for the Cupid Cigarettes. The 
design is all pictorial and shows Cupid 
leaning over a bank fishing his package 
of cigarettes out of the river below. This 
advertiser has, in the past, used the bill- 
boards very sparingly, the main part of 
his expenditure having gone to the news- 
papers; the posting that has been done 
has usually been small paper only. 


Golden Rod beer is a Brooklyn pro- 
duct which is now being advertised there 
on the billboards ; a few stands have been 
placed in New York. The makers claim 
that this beer is not related to Forty-Rod 
whisky. (Don't shoot, please. ) 


The Admiral Cigarette electric sign at 
Madison Square has been relinquished, 
and the New York Journal now occupies 
the space. 


SEPTEMBER, 1896. 


The H. Koehler Brewing Co. is getting 
out a poster, advertising their Fidelio 
beer. It will be on the boards soon, 


1,. E. LaTour caught a good big slice of 
Siegel-Cooper Co.'s paint appropriation, 
and he is putting out some of the most 
beautiful signs that New York has seen 
for many moons. 


J. G. Asbury is still painting Harper 
Whisky throughout the city; during the 
heated spell, August roth to 15th, his men 
begun work at daylight and stopped at 
noon. Jack says, there is nothing like a 
dip in Old Ocean on a hot afternoon to 
make a man fit for business next day. 


J. L. Street & Co., bill posters of King’s 
Bridge, New York City, are doing an ex- 
cellent suburban business in the north 
end, along the various railroads entering 
the city. They have now some fifty or 
sixty large stands and a great many three- 
sheet boards, and all fairly well filled with 
live paper. 


Booth’s Hyomeia, a preparation for 
catarrh, will probably be seen on the bill- 
boards soon, a number of poster designs 
having been got up for approval. 


Filbrick, of Buffalo, and Curran, of 
Denver, visited New York recently, and 
carried away considerable business. 

McElroy Bros., of Flushing, have a 
constantly growing suburban business ; 
they usually have a share of any paper 
that shows in the city. 

The Journal is refusing to post in future 
unless allowed agent's commission. They 
say they are more entitled to it than are 
Snider’s Catsup that has just come to 
town, and that was allowed commission 
at the very start. The bill posters are be- 
ginning to realize that this cut was a mis- 
take. 


ADVERTISING MEN 
Will Hold a National Convention. 


Ever since the formation of the Ad- 
writers’ Club, of Washington, D. C., sim- 
ilar organizations have been springing up 
in other cities throughout the country. 
There is scarcely a large city in the Union 
at the present time which does not boast 
of at least one such club. A movement 
is on foot now, looking toward the asso- 
ciating of these various clubs into a 
national organization, and with this end 
in view a call for a national convention 
will soon be issued. The time and place 
of the meeting have not yet been fixed, 
but as soon as settled it will be announced 
in our columns. 


The firm of Wogan & Co., of Boston, 
has been merged into the Boston Bill 
Posting Co. The new firm is incorpo- 
rated, and, with an increased capital, pro- 
poses to largely increase its holdings, and 
reach out after more business. J. T. 
Wogan is treasurer and manager of the 
new company, and his brother, M, J. 
Wogan, is still retained as secretary and 
general superintendent. 
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It has been suggeste | that BILLBoaRD 
ADVERTISING take up and agitate the 
matter of an Association of Sign Painters. 
We should be glad to give all the space 
necessary to the promotion of such a move- 
ment, and herewith invite contributions, 
articles and suggestions bearing upon the 
subject. 


The sign painter who desires to do good 
work, will, if he employs benzine at all 
for exterior painting, use a small percent- 
age only, a quantity which will do no 
harm and keep his paint from fatting too 
rapidly. Very large portions of benzine 
will tend to make paint brittle and porous 
because destroying or rather displacing 
the binder, so necessary to paint. 


The Murphy Varnish Company wants 
varnishes definitely specified. 


Old-line painters may assert that ben 
zine or petroleum naphtha is only good 
enough to wash out brushes with, but they 
cannot deny the fact that it is to be pre- 
ferred in place of fatty or adulterated tur- 
pentine, because it will evaporate and 
thereby allow paint to become hard and 
dry, while the material aforesaid retards 
the drying, and, in some instances, keeps 
the paint from drying at any time. 


Illustrated signs are fast obtaining much 
favor. The merely ornate is rapidly giv- 
ing away to the purely pictorial. Large 
advertisers have discovered that the mas- 
ses love pictures and they have governed 
themselves accordingly. 


In front of a boot-black’s stand in Fast 
Thirty fourth Street, where two dusky 
darkies sit, this sign appearsin big, black 
face letters: ‘‘Patronize home industry. 
We are the only American bootblacks on 
the block."—/rinter’s Ink. 


Modernized old style is coming into 
high favor, and will result in much that 
is artistic and beautiful in signs and sign 
painting. 


The unsightly signs which have for a 
long time appeared on the Harlem rocks 
are soon to be removed by order of Presi- 
dent S. V. R. Cruger, of the Department 
of Public works.— Profitable Advertising. 


Sign painters should make a study of 
advertising. There are twelve advertis- 
ing papers and every one of them should 
be familiar to them. 

Condense your reading matter; wherever 
possible, speak pictorially. 


In a Poughkeepsie shoe-dealer's window 
is to be seen this sign: ‘The ladies shoo 
the hens and we shoe the ladies."’ 


BILLBOARD ADVERTISING. 
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A pretty woman never fails to attract 
attention. Sign painters should never 


forget this. 


In window cards the choice of a caption 
or headline is a matter of the greatest im- 
portance. On its attractiveness the suc- 
cess of the sign often depends. 


LECCERS ebizor, 


Under this heading the publishers invite a 


: 
free avd full discussion of any and all mat- @ 
wv 
v 
v 
v 


tevs« f interest to advertisers. bill posters, dts- 
tribut 
fri ulor 


. Sign paintersand Fair managers, 
when « 


mched mm courteous language. Of 
course we do not necessarily endorse the views 
and opinions of our correspondents. 
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Dexter, Mo., August 22, 154. 

Editor BILLBOARD ADVERTISING, 

Cincinnati, 0 

J¢ + Sir—\ notice in issu>cf Augu t rst a note 
about country towns and isolated districts. Now, 
I have been a long time in the advertising bus- 
iness both in and out of doors, and find the best 
results from posting in the country and small 
towns, and have established 


my company to 
work there 


Vet advertisers at the present time 
don't seem to appreciate this classof work The 
section I work in is well settled, some larger 
towns and some small ones; in the latter many 
have never run a stand on the walls, except 
perhaps a few circus sheets. When people sel- 
dom see these bills, they are an attraction and 
make an impression. Yours etc, 


D. M. MABIE, Mgr. 


Boston, Aug. 14, 10%. 
HILLBOARL ADVERT'SING, 
Cincinnati, 0. 
Dear Sir-—We beg to inform you that we have 
purchased the bill posting business 


formerly 
controlled by H 


Erickson & Son and John H. 
Erickson, in the district of Charlestown, which 
comprises wards 3, 4 and 5 in the district of Bos- 
ton. Yours respectfully, 


J. DONNELLY & Sons. 


Corinth, Miss , Aug. 18, 186. 
Editor BILLBOARD ADVERTISING, 
Cincinnati, O. 

Dear Siu 
about a waste of good advertising matter I saw 
today. It is this: The representative of The 
Dr. J] H, McLean Medicine Co., St. Louis, hada 
box of paper to post and pamphlets to distribute 
sent him here. He gave a half-witted negro boy 
some of the paper and a paste bucket and brush. 
He posted, I think, about half a dozen sheets 
and went to the hotel and got a lot of the pamph- 
lets and started out, leaving 6 and § at a place. 
The balance of the paper and paste preparation 
was left at the hotel, he going on to the next 
town, I saw him and he would not give me any 
posting ordistributing. I found the box of paper 
at the hotel after he was on the train and tried 
him again. He said he did not have room for 
the paper in his trunk. 

Now, no doubt, he will report this town as 
posted, and the Dr. McLean Medicine Co. will see 
no result and come to the conclusion that bill 
posting does not pay, when in reality there was 
none done, I could have given him good show- 
ings and protected him 

I am lost this month, I have not gotten my 
August BILLBOARD. I take two; guess it is not 
out yet; behind on account of conventions. I 
miss it. Respectfully, 


W.E. Patron. 


-I cannot help from writing you ° 


Kenosha, Wis., Aug. 26, 1596. 
Editor BILLBOARD ADVERTISING. 

In your last issue I noticed an article from one 
J. A. Muldoon, in which he ‘wants to let the 
craft know what kind of people Beeman & Co 
are’ - well now I, as one of the craft, will say 
that Beeman & Co. are all right, and every honest 
bill poster who has ever done any work for this 
celebrated company will say the same. Several 
seasons ago I did a goo! bit of work for them, 
gave them a full 30 days show and at the end of 
the time sent in my bill, which was promptly 
honored and paid at once by check. I merely 
write this letter in justice tothe above company, 
as some may have been led astray by the letter 
of Mr. Muldoon, but “there are others” and 
“‘many of them too” who will agree with me on 
the above subject. Hoping you will give these 
few lines a place in your valuable paper, I re- 
main Yours respectfully, 

JAKE J. Discu. 
City Bill Poster, Kenosha, Wis. 
Boston, Aug. 27, 150. 
BILLBOARD ADVERTISER, 
Cincinnati, O. 

Dear Sir:—We beg to inform you that we have 
this day purchased the bill posting business that 
has been controlled by Mr. J. A McLane, for fif- 
teen years in the cities of Cambridge and Scmer- 
ville, and the towns of Arlington, Medford and 
Watertown. This territory embraces a popula- 
tion of about one hundred and fifty thousand 
people. 

We beg to request of you to place the said dis- 
tricton your posting lists, and assure you the 
best service for any orders you may place with 
us. 

Our local office for this district will be situated 
at Clark Street, Somerville, 

Thanking you for past favors, we beg to re- 
main Yours respectfully, 

J. DONNELLY & Sons. 


Providence, R. I , Aug. 24, 1896. 
To the Editor of BILLBOARD ADVERTISING. 

Dear Sir--\t the August number of your paper, 
which we received to-day, we notice a letter from 
a Brother Bill Poster in Eastport, Me., complain- 
ing that the “Beeman Chemical Company” did 
not pay their bills, and sending that letter for 
the benefit of the craft. I feel, to let the matter 
g> by without any notice, we would be doing an 
injustice to your paper, to the “Beeman Chemi- 
cal Company” and to our craft in general. 

We have been doing work for the “Beeman” 
people for the past four years, and have a four 
months contract with them this season to the 
amount of $102.00 per month, and the only fault 
we have to find with them is that they do not 
give us twice as much. You are at liberty to 
publish this letter. Very truly yours, 

OLD COLONY BILL POSTING Co. 
Cc. C. AMES. 


Nashville, Tenn., Sept. 1, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir -—Please allow me space in the paper 
of papers for bill posters and distributors to offer 
some suggestions to our members and at the 
same time to offer a few reasons to those who 
are not members to show them why they should 
become so at the earliest possible moment. 

The idea seems too prevalent among the mem- 

bers of all associations of distributors that the 
officers of the association are a sort of infallible 
superhuman class of beings who have soft jobs 
of work at their command all of the time and 
that all the members have to do is to ask the 
Secretary tor work and he is ready to say “Yes, 
brother, I have it and am only waiting to have 
you come up and ask for a fat slice. Why did 
you not call sooner’”’ 
; No member can make a success of the business 
until his mind is disabused of this idea and he is 
ready to devote some of his own time to securing 
the work. In the first place many advertisers 
advertise in only one state at one time, while 
others advertise in only certain seasons of the 
year, and others still advertise in cities only as 
they are reached by theirtraveling men. Many 
firms prefer making their own contracts with 
the distributor and in such cases the most that 
the solicitor can do is to furnish the members 
with the names of such advertisers, and Ict the 
contract be made direct. 

Where the traveling man places the contract 
for the distribution the surest way to succeed is 
to keep in touch with your local merchants who 
handle that particular line and thus be posted as 
to the time when the traveling man may be ex- 
pected to come your way. 

Like many other distributors, I have had my 


a 
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experience with the “Fake” associations. They 
have cost me quite a little sum of money and if 
there had been no other way in which to have 
gained the information and experience I sup- 
pose I might consider that I received it cheap 
but when the experience of myself, as well as 
many others, is placed before you there is no call 
for your spending any more money in such 
frauds 


It isa part of my business to keep our mem- 
beis posted as to such associations as well as 
fraudulent advertisers who will not pay for work 
done honestly. 

When some “Smart Alec’’ sends you an offer 
to “get up rooo attractive circulars with your 
name at the bottom of the same in bold type and 
to give you a certificate of membership for life 
in the association,’ just tell him to go to the — 
and let him severely alone. 

Now as to your stationery. 

By all means use good stationery and have it 
gotten up in good style or don't use any, for if 
you use poor stationery the chances are ten to 
one that you wil! not only fail to get the work 
you are after and that you will also make it 
harder on men who do use good stationery to 
get work from the same firm, because of the bad 
impression you have made on the minds of the 
advertisers. 


Don't use circular letters but write a personal 
letter to each advertiser from whom you solicit 
work and if you can afford the expense of a type- 
written letter so much the better. 

I do not mean to encourage extravagance, but 
a few dollars out of your earnings each month 
will purchase a good typewriting machine, and 
you can soon learn to operate it nicely, and in the 
long run I believe it will pay. One other thing 
about your correspondence and that is always 
enclose a stamp for return postage with every 
letter you send out soliciting work. 

Another item requisite for the success of the 
distributor and that is promptness and fullness 
in replying to all leiters that need a reply. I 
find that one of the greatest troubles with the 
average number is that he isin too great a hurry 
to close his letter and the result is he often over- 
looks some important point in the letterto which 
he should have given his attention. 


Now a word to distributors who are not mem- 
bers of our association. 


I do not say that the International Association 
of Distributors is the only honest association, but 
I do say that it is one of the very few that comes 


anywhere near to keeping faith with its mem- 
bers. 


I know of no other association whose officers 
are elected by the popular vote of the members 
and whose officers, or at least a part of them 
draw the major part of the money into the treas- 
ury by the members, in unearned salaries. Not 
a single officer in the I. A. of D. draws a dollar 
in the way of pay for his work. They are all 
allowed sufficient money to defray the necessa 
expenses of their respective offices, and with the 
exception of the Secretary and the Soliciting 
Secretary, there will be very little need of any 
expense at all. No other association has the 
guarantee feature for the protection of the ad- 
vertiser that this association has. No other asso- 
ciation, within my knowledge, is as strict when 
itcomes to admitting new members. A man 
must be of the right kind of stuff before he is 
admitted to our ranks. 

Our organization is purely co-operative and 
every member is an agent or solicitor for every 
other member. 

The officers are elected annuall 
of the votes of members present 
and in good standing. 

As a matter of fact I believe this association is 
the best one, otherwise I would not be spending 
my time for its advancement, but aside from 
this I would say if you will not join our associa- 
tion then join some other that you think is better. 

You can not hope to succeed as well in secur- 
ing work all alone as you will if you have the 
aid of allthe members to watch your interests 
in the cities where they live and see that you are 
kept posted as to the advertisers who are about 
to send out matter to be placed out in your terri- 
tory. 

You ask ‘‘Do you guarantee to furnish work to 
your members?” I reply NO. ‘You ask “‘Does 
it cost anything to become a member of your 
association?’ Lansweratonce, Yes. It will cost 
you Three Dollars to become a mem! et and 
quarterly dues, the amount of which is graded 
according to the number of population you reach 
in your work. 

I want the name and the address of every cir- 
cular distributor, whether he will become a mem- 
ber cf this association or not. 

I sometimes have inquiries from advertisers as 
tothe probable cost of placing adveriising matter 
ia places where we have no member and in such 
cases, of course, I am at a loss to be able to give 
the required information, unless I am acquaint- 
ed with the name of some local distributor. 

Any other information that I can give will be 
given cheerfully and if you are desirous of see- 
ing further into our plans and will write to Mr. 
W.H. Steinbrenner, 8:1 Vine St., Cincinnati, O., 
he will give you all the circular matter neces- 
sary to give you all the information you desire. 

Yours truly, 
JAMEs L. HILL, Sol. Sec’y. 


y by a majority 
at the meeting 


315% Cedar St. 


_ 
. Se SOT RR SFT od OT 0 Dw MF MBP BARAT BS FPS UME ws 4] . 
< ‘ : Z . 
SIGRS.- : q 
‘ >: | Ks SAND »°> | 
IGN 4 i a | if 
; y - if 
oe / _ 
S asigitties —— = —— iad | ; | 
ae Z | 
a q 
? y 
n iy 
——<— al ? . 
7 
“Ft 
ee = 
ee | 
r 
a 
Ll ¥ 
i 
aa 
ae | 
ae 
i. § 
ae | 
ag 
ae 
: ' 


en 


BILLBOARD ADVERTISING. 


This space is devoted each month to the development of the 
advertising efficacy of —e at agricultural oat industrial 


fairs, and 


friendly interchange of roa "Convepenkaacs vobchod 


ORGANIZE! 
ORGANIZE! 
ORGANIZE! 


Fair management is a science not a pas- 
time for a secretary to indulge in two or 
three weeks during the year. 

The great need at the present time is a 
good strong organiz ition of Fair Managers 
in each state and these in turn entitled to 
representation in a National Association. 

The Fair season for this year is now 
pretty well on; at its close let some secre- 
tary in each state, who may chance to 
read this article, take the matter up and 
perfect an organization in his own state, 
reporting anything done in this line to 
this department, in order that it may re- 
ceive any encouragement within our 
power. 

For years Fairs have existed, each run- 
ning along in its own little groove. What 


gh the 


we want is an organization for the ex- 
changing of ideas, in order that manage- 
ment of Fairs may be brought to a higher 
level, and Fairs receive t] e consideration 
at the hands of the public and the adver- 
tisers to which they are entitled. 


There is a lack of up to-dateness in the 
departments in which premiums are given 
at Fairs. Of course live stock, dairy and 
agricultural departments at Fairs remain 
pretty much the same year after year of 
necessity. But there ought to be new de- 
partments added fromtimetotime There 
might be poster shows in connection ; 
exhibits of printing, ruling, embossing, 
ec. Give the laboring men a chance, for 
instance, get a good quantity of brick and 
stone and give a liberal prize to the best 
bricklayer, the best stone cutter. Let 
jewelers compete for a prize offered for 
the best sample of engraving. 


And what would be the matter in giv 
ing a diploma or a cash prize at a County 
Fair for the best milker. 

In the speed department, or show horse 
department, let a prize be offered for the 
best groom. 

The idea being to give the artisan en- 
couragement, no matter in what line his 
talent runs. 

One of the perplexing questions arising 
cu ing Fair Week is how to get the results 
of the awards to the press accurately and 
early. Fair managers, as a rule, leave 
this matter to reporters, who fumble over 
the records and on account of their un- 
familiarity with the system of entry, send 
in inaccurate and meager results for pub- 
lication. Let the judge have press slips 
on which he will write out the result of 
each decision and every little while send 
them to the secretary’s office, which a 
clerk will get out manifold copies for the 
reporters. 


One of the most attractive premium 
ribbons that will be issued this fall is now 
in preparation for the Wisconsin State 
Fair. Each winner in the live stock de- 
partments at this Fair will receive a fine 
quality satin ribbon, two feet long and 
three and one-half inches wide, appro- 
priately embossed in pure gold lecf. 


Political speakers are taking the place 
of driving horses, wild west shows and 
balloon ascensions as attractions at County 
Fairs this Fall. A good speaker will draw 
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the crowd, no matter what his political 
faith, and the crowd is what is wanted. 


The Toronto Exposition is putting out 
very attractive paper, 


Do not let acomplimentary or any other 
season ticket be good for the grand stand 
and at the same time issue return checks 
at the grand stand. In this case a party 
shows his ticket goes into the stand, after 
a little time goes out and on his way out 
takes a return check. He gives the re- 
turn check to a friend who comes in on it 
while he gets in again on his ticket. 
This he can keep up all the afternoon and 
let in any number. This mistake will 
give the Fair a full grand stand and a 
small gate receipt. More than one Fair 
has been skinned in this way. Return 
checks at best are a nuisance, and many 
of the leading Fairs are doing away with 
them. 


WINDOW DRESSING. 


The man who does not dress windows simply 
because his grandfather did not, oug! t to wear 
knee breeches and a queue; the man who does 
not dress his windows because it costs money, 
should quit paying rent for the same reason: 
the{man who does not dress windows because 
he tried it once and failed, should throw away 
his cigar because the light went out; the man 
who does not dress his windows because he 
doesn’t know how himself, should stop eating 
because he’ can't cook ; the man who does not 
dress his windows because somebody said it did 
not payfought not to believe the world is round 


because the ancients said it was flat.—.irror. 
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~ LACKING-MISSING 
MUTILATED 


ON FILM FILE 


When any of the material lacking, missing, or mutilated is 
microfilmed it will normally be found in its bibliogrenhic 
é 


sequence. If not, see the end of the reel concerned or a 
supplementary reel. 
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2V Y BILL POSTER 
= ae ADVERTISER 


WANTS AND NEEDS 


Profitable 
Advertising 


(ILLUSTRATED. ) 


The Advertis r s Trade Journal 
of New England. 


Full of ideas and suggestions for 
the Publicity Seeker. 


Subscription Price, $1.00 per year. 
Send toc. for sample copy. 


KATE E. GRISWOLD, 
Editor and Publisher, 
13 School Street, BOSTON MASS. 


CHEW GOOD TOBACCO, 


SHAKESPEARE 
PLUG TOBACCO 


CHAMPAGNE FLAVOR. 


e 
@ Is made from the best selected Kentucky ? 
@ 


Burley Leaf, wrapped iv Gold Foil,and @ 
is just sweet enough to be good 

Sent by mail in neat paper boxes, 

1 Ib., $1.00; 44 Ib., soc; & Ib., 25¢ 


IT’S AN BLEGANT CHEW. 


FALLS CITY TOBACCO WORKS, 
117 & 119 Bullitt 8t., Lowisville, Ky. 


ree Be ae 


No Office Complete Without It. 


uSiNess 


A Practical Journal of the Office 


. 
- 
. 


It saves money by discovering the 
best way of doing things in the office. 

It treats particularly upon 
ACCOUNTING, OFFICE ROU- 

TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
include OFFICE MAIL BaG, being letters 
from practical men on office and busi- 
ness topics; OFFICE RECORD, con- 
taining illustrated descriptions of new 
devices; BUSINESS LITERATURE, or 
reviews of new books ; ART AND PRAC- 
TICE OF ADVERTISING, presenting stud- 
ies in successful publicity; INSTITUTES 
AND ASSOCIATIONS, recording the 
transactions of the organizations among 
office men; and BustnEss Law, pre- 
senting articles on law topics of spe- 
cial importance to business managers. 

The supplement, Practica, Ac- 
COUNTING, contains carefully prepared 
articles on accounting methods, in 
cluding descriptions in detail of the 
accounting practiced in leading estab- 
lishments, 

Monthly, 40 pages, illustrated, in- 
cluding supplement, $2 a year. Sample 
copies (mentioning this advertisement ) 
free. 


KITTREDGE COMPANY, Publishers 


13 Astor Place, NEW YORK. 


PPPPTTTITITITITITITITITIATTTL le 


Co Whom I Nay Concern: 


You missed a good thing in not ordering the 


Babbitt Entry and Record System 


for your Fair. 

You won't see my ad. for some time now, as next issue will 
be too late to sell any more books, for the fairs will all be over for 
this season. Will remind you of this matter again next Spring in 


time for your Fair of 1897. 


Ass't Sec’y Wis. State Fair. 


MADISON, wis. 


THEATRICAL 
DESIGNERS, . 


‘( Poster 
LITHOGRAPHERS | 


Work 
AND GENERAL i P 
Specialty 


: Our 
JOB PRINTERS. ae 


Our Date Book for Season 1896, '97-’'98 now ready, 
and will be sent oe on receipt of 28 cents. 


<The Bill Poster’? 


The English counterpart of Ail/board Advertising. Subscriptions 


50 cents per year, post free, may be sent to No. 127 East Eighth St., 
Cincinnati, O 


ED ICR > Dy > POSTER INKS 


“Aa YOU ONE Orlnen? AU Te WIBORG @ Sew vow: 


CHICAGO: 


Printer’s Ink 
Helps .... 
Advertisers! 


It’s a weekly journal, furnishing 
you with practical advice, and,re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences—and adopt the methods 
—of successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs you— and exemplifies— 
how to write advertisements that 
will sell goods; or the ‘ Ready- 
Made Ads” it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 


Subscription price Now $5 a 
year. Sample copy, to cents. 


10 Spruce Street, New York. 


Philip B. Oliver, 
Licensed City BILL POSTER. 


AND DISTRIBUTOR. 

3,000 Fe.t of Board. 

Special Attention to Commercial Work. 
Ali Work Guarateed. 


319 Cherry St., FINDLAY, 0. 


POPULATION 23,000. 


R:1-P-A:N'S 
The modern stand- 
ard Family Medi- 
Cures 


cine: 


ills of humanity. 


ONE GIVES RELIEF. 


BURNITT Siditemnin of Sara 


Posters, Theatrical, Com 


mercial or otherwise, Block Stream- © 


ers and Stock Letters.‘ 


Office, Donaldson Litho. Building, it 


CINCINNATI, O. 


THEATRICAL AND CITY BILL POSTERS, 
Distributing and Advertfving Agents, 
Work promptly and properly executed. 


Cc. B. WoopworTH, Mgr. FORT WAYNE, IND] ; 


ESS CURED > 


And NOISES IN HEAD 


C E ely overcome by 


Peek's Pat. Imprv'd UBULAR EAR CUSHION: ( 


Whispers, Conversation an 
fortable; Self-Adjusting aud Unseen. Successfu 
when all othe? Remedies parm. Soto oxiy by 


y, Cor. 14th, New York. & 


853 Broadwa 
or for ILLUS."D BOOK of PROOFS, FREE NO AGENTS 


the 
common every-day : 


75 Three-Sheets. — | 
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‘This is a Desk. 


2232339399333333233323992 32339999 939999099923,, 
A GOOD DESK. 


ecece see 4993339939993 
ar A HANDSOME DESK. 


It is three feet and six inches long. 

It is three feet and nine inches high. 

It is two feet and six inches wide. 

It has a roll or sliding top. 

It has a sliding tablet. 

It has a combination Ick. 

It has a finished back. 

It weighs one hundred and sixty pounds. 

It is made of oak, and is a perfect marvel of convenience. 


ue 


We Sell them for $16 each. 


ut 


emt 


— 


a bein 


‘SESSSSSSE SSE SE SSSED 


< 


—— SSS a a —_- = 


If you send the money with the order, we will prepay all Freight Charges. That means that it will only cost you $16.00 
delivered in your city. If the money does not come with the order, you will have to pay the freight. Address the 


MURPHY DESK CO., “ckcinktnsdiio® 


i 


GPSSSSSSSSSSSSSSSSSSSSSSN, —_ LICENSED J.S. CRAIG 
H Wo CBILL PostING, 
AN That's what make business 2 success — the more ¥ TACKING, 319 LEXINGTON AVENUE, 

push, the greater the success— IF .he push is in the 
AN (1 sh right direction. W MESTRESUTING. EIEN ce H ASTI N G Ss v N E B. 
a ¢ PUSH is a tittte journat “ published for pro- We Own and Control all Boards and Privileges. 
A gressive people.’’ It helps business men sh in a+ 
AN ARE the right direction. It has saseadhideen teak it W etettane Square Feet of Boards. POPULATION 15 000. 
you doesn’t go off half-cocked. Let us send you a free W 
Py IN s .mple copy. W 
is IT? PUSH PUBLISHING CO., Springfield, 0. W y ER S WW 
PE aL OE OF ALL KINDS AND ' OS 
* ae. . . * * 
VSSSFSTSSTSSSSSESFSESETSESE “INS 


WANTED. Modern Sign Writer 


A COMPLETE FILE oF BILLBOARD 


ADVERTISING. Any person having same 
: +3 ; ~ a A choice collection of scrolls and alphabets in 
7 sate with ABC, care p 

will please comimunic mee valeabie t robe “sal 


of BILLBOARD ADVERTISING Co., Cincin dg Sheba Wale Peas. taldionnn Ta American Engraving and Printing Co. 


nati, O. GEO. FUNNELL, 
— No. 3 E. 8th St., Cincinnati, 0. 57 BEEKMAN ST » NEW YORK. 


; 
NICHT Fe DAY. pe eA eee T. R. DAWLEY, Pres. R. E. ROYLANCE, Sec'y, / 
forhdnaacomy 5: 


That is just the way we are work- 


lero Sea ee $10 u0 
“ UNIFORMS, 


towns. Paterson 100,000; Passaic, | 
| Nicely fitting, well made garments substantial 
C Painters Manual, | of) suit consists of coat, 


The best work and lowest prices that can be 


and Ornamentor. obtained in all America. Write us, 


HAND BjLLs 


Tew Adv. Cuts. Big discount to Agents, Cata_ | 
logue roc. Cir free. ADAGE, A 52, Boston’ 
20,000; Rutherford, 8, Oo. 


PASSAIC ADVERTISING CO. 


Paterson and cats N. J. 


weicht on horse. Worth twice the cost for conven- Price $250. Address 


tence tine, Price’ S150. Beate rights for sale. = | } 
THE DECATUR SHAFT SUPPORT CO. = | eee THE HOYT TAILORING co. ) ~ 


— ill. Cincinnati, O. | 1612 KEMPER LANE, CINCINNATI, Oo. 


~ - ¥. 38 pants and 

g aa Sans SHAFT SUPPORT — | S cap. Send length, weight, waist and chest { 
a. AND ANTI-RATTLER. | Illustrated with numerous styles of letters and measurement and send the money with the 

= Fast selling; s'ware pivet satiefaction. No“? | Contains valuable information for practical use. | order. Address, 

e } 
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BILL POSTERS & DISTRIBUTORS, 
Best Boards. Best Stock. Best Workmen 
A. B. WHITE, Mgr. and Treas. 
Office. 45 Cohannett St., Taunton, Mass. 


A. E. BENTLEY, 
Only Licensed BILL POSTER in 
GUTHRIE, Capital of Oklahoma 
Territory. 10,000 feet of space, and 

satisfaction guaranteed. Rates 
made known on application. 
A. E. Bentley, GUTHRIE, OKLA. 


TRENTON, NEW JERSEY. 
The Trentcn Bill Posting Co. 


Owrs all Billboards in the city and suburbs 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 


WM. R. WILLIAMSON, Manager 


1000 Circulars, size 9x12 or smaller 
Mailed in ten days for $1. 100, 10c. silver. 
Small papers mailed for 20c. per 100. Satisfac- 
tion guaranteed. Address 


J. T. LUMPKINS, NEVA,VA. 
} — - 


The Advertising Novelty Co. 


CINCINNATI, 0. 
W. D. HENDERSON, Jr., Prop’r. 


32-34-36 E. 
Third St. 


Manufacturers and dealers in everything for Ad- 


vertisers, including calendars, cards, novelties, 
blotters, foot rules, yess sticks, ink wells, ther- 
mometers, folders, hangers and clocks. 


SIDNEY OHI0 C. P. ROGERS 
5 ' CITY BILL POSTER. 

Owns and controls all billboards and dead 
walls in the cit 
Also DISTRIBUTING carefu 


be 


hy attended to. 


SY, Sp 


CHICAGO 


CHICAGO BILL POSTING CO. 
395 West Harrison St., Chicago, Ills. 


WAI WG WGE WM, 
SSS SN US SS 
Cy Gr LD’ | 


is6oTaunton Bill Posting Co.1896 | 


BILLBOARD ADVERTISING. 


SI Up, AN, KU, UB, MMP SI SIP, 


SOS 


If you want to post 


Send your paper to the 


Who own and control all the most prominent 
Boards, Hoardings, Posting Stations and points 
of vantage in the city of Chicago. 


NG 


ZS 


ZS 
ANS 
See Nee ee ee ee eee 
; ; SVS =} SeSOSS0SS0S 5 
SIA SAASAA\SAAISACII\SACIINSAI\ SATIS SACI SAC SACS 


Distributors! Use Sood Stationery / 


33333333 3233333333333233333323333 3232 

We furnish SOO letter heads, 4. dade geod Faas 
including fine half-tone for e e gz g and get a good cut. 

7 —_ Special ( 500 Letter Heads | 3S 6. 7. ) 
est Guatity o aper. 7 « 

Wiost Sirtiote Designs. 2 2 Otters | > —~ - oo le le 


Stennegan & Co., 


7/9-72/ Sycamore St., 


... Cincinnati, Ohio. 


Bli&k POSTERS PASTE BRUSHES. 


The two leading brands of America, both of which are Hand Made, Copper Bound and Steel Riveted. 


The “‘Nonpareil” 


No good brush is cheaper than this brush. 


The “‘Unexcelled” 


No good brush is better than this brush. 


PRICES. PRICES 
8 Inch, $2.25 Each 8 Inch, $2.75 Each 
| 9 “ $2.75 “ 9 « $3.00 “ 
10 “ 83.00 “ l “ 
| 


$3.25 “ 


THE DONALDSON LITHOGRAPHING CO. 
CINCINNATI, OHIO. 
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LIST OF MEMBERS. CORRECTED MONTHLY. 


International Bill Posting Association 


Of the United States and Canada. 


OFFICERS. 


P. F. SCHAEFER, 
P, G. STOUT, 
HARRY MUNSON, 
GEO. H. SIEBE, 


President, Chicago. 


rst Vice-Pres , St. Louis. 


ad Vice-Pres., New York City. 


3d Vice-Pres., San Francisco, 
CHAS. C MAXWELL, 


Treasurer, Lincoln, 11. 


CLARENCE E. RUNEY, Secretary, Waukegan, II. 
BOARD OF PROMOTION.—To be appointed by the President, and composed of one member from 


P. B. HABER, Chairman, Fond du Lac, Wis. 


BOARD OF DIRECTORS. 


ALBERT WEBER, New Orleans, La. 
F. M. EDWARDS, St. Louis, Mo. 
W. H. DONALDSON, Cincinnati, O. 


HARRY STOOPS, Chattanooga, 
Il.. M. CRAWFORD, 


Topeka, Kan. 


Tenn. 


GIRARD, Frie, Pa. 

GEO, ROBINSON, Fort Worth, Texas. 
0. J. JOHNSON, Galesburg, Il. 

P. M. COOLEY, Binghamton, N. Y. 

Cc. B. WOODWORTH, Fort Wayne, Ind. 
D. C. BENJAMIN, Windsor, Ont. 


J. E. 


Ark. Jas. ‘Doyle. 
ie caiipaiclioapcreinceteseetbagtdesvahe 

Cal. Merch: ints’ Ad- Sign Co.. 
Belasco & Oo...ccccess.s2+02 


San Francisco... “ \siebe & Green... 
Santa cruz... - ee ae 
Woodland . ec Dietz & Glendenning .. 
Key West. "Fla Ball & Johnston.......... 
Boise City. Idaho. Elmo Gordon & Co.. 
Aiton. ae Z Tis |r ‘em ple Bill Posting Co. 
Aurora “ |Boru een 
2 *“ Ta EK. Tiemann. 


Bloomington. secs 
or 
Carrollton 
Centralia..... 
Champaign .... 
Charleston... 
Chicago ..... 
Clinton .. | 
Danvillle...... Pr 
East St. Louis.. 
Effingham .. 
Elgin ....... 
Farmer ~~ 
PRDER ..ccccse- 
Freeport .. 
Galesburg. 
Geneseo.... 
Harvard. 
Henry.. . 
Hoopeston seececees 
Jacksonville ..... 
Joliet... coo 
Kankakee . 
Kansas . 
La salle... 
Lincoln .... 
Marshall . 
Mattoon.... 
Moline .. 
Morris ....... = 
Mt. Vernon. ......| 
negate sol 
Neo Sob enines 
Oak Park 


Peru. mene 
Petersburg piomees | 
Rock Island. 

Springfield... 
Streator..... ..~-.. | 
Tolona .... 
Urbana.... 
Vandalia 
Watseka .... 
Waukegan. 
Carlisle ... 
Covington. 
Evansville ........ 
Fort Wayne ..... 


Indianapolis ..... 
North Vernon ... 
Peru.. easceesonce 
Rushville... | 
Shelbyville . sveagoot 
Terre Haute...... 
Vincennes ........ 
Wabash. ..... 


Burlington... " 
Estherville... .... 
Fort Madison... 
Keokuk . 
Marshalltow: n.. 
Muscatine ; 
New Hampton... 
Sioux City.. 
Fort Scott.. 
Lawrence. 


Leavenworth 
Topeka .. 
Wichita .. 
Ottawa... 

Danville 
Owensboro.. 


ae |Che as: E. Perry. 
“ |H. F. Mz wlinski. 
* |W.D Moore.. 
” Reinhardt & Moore.. 
|Seldon IL. Nye 
- POSTE -csscersscives 
“ Kiicape Bill Posting Co 
“ Arthurs & Savely........ 
“ |Frank P. 
“«  'P.G Stout Sign and Bill 
ses Warren & Austin 
™ Fred W. Jencks.. 
W.S Young ...... 
ad Edwin E. Lewis 
Richard Wahler 
O, J. Johnson ........ 
** |Murray Bros......... .. 
- fee 
Fred S. Schaefer 
- R. H. Levin 
“Geo. W. Starks & Son ‘ 
ag & Biederman . 
Geo. A. Webler .. 


6. PGER Be PEE, cccescncseccccase 
‘* —D. F. Cline Bi:l Posting Co 
‘s 1Chas. C. Maxweil........... 

‘ \Victor Janney ..... 


Chas. Hogue .. 
Lundahl & Ritter 
‘* |Billy Floyd... 
s¢  }Col. Malone ...... 
J.J Friedman.... 
Simpson & Abercombie .. 
Western Bill Posting Co.. 
“ A E. shultz..-... 
2 F. A. Sherwood. 
“* jLee Roley............. 


“ |L A. G. Schoaff.. .. 

**  Champberlain- Barhydt & Co. 
eM 6 ee 

** jj. C. Bishop.. 


steve F. Miller . é 
Horn Bill Posting Co. 
“ |J. E. Williams .......... 


“Selden L. Nye 
* 1. M. Enck.... 
- Braden Broe. ...........002. 


*  —G. Runey & Son 


R. J. Chitcote....... 
Samuel Martin 
eee: ie | 


“ Stouder & Smith... 

Empire Bill Posting Co. 
* Frank Haney...........-.0... 
Chas. W. stutesman..... 
ite ee”, 
‘“< T. F. Chafee & Son 
* ~\J- M. Dishon.... 
Ellis N. Sparrow. 
“ |Henry Herff ....... 


W. R. Burnitt. 
.. Chamberlin, Barhydt & 

Warren Lewis .............. 
6 = H. Salisbury. 


- Bland & Son. 
se Wilbur H_ Evans.. 


= Se ee ee 
= A. B. Beall.. 


- A. M. Poff... 
J. D. Bow ersock . 
. M. Crawford ........ 
.. M. Crawford........ 
. M. Crawford . 
. R. Whipple ... 
Boyle Nichols 
G. H. Planford... 
/Albert Weber 
|H. H. Beale... 


- | A: Muldoon... 
Ma s . Poston Bill Posting Co.. 


DEV OTE ..conecteocer 


(1s Cities). 


Co. 


F t. ‘Scott Bill Posting ¢ Co.. 


Post ’g Co 


Ft. Wayne City Bill Posting Co... a 


LaGrille-Schneider Bill ‘Posting Co. 


7s 
1,500,000 
£,0Co 
16,000 
31,000 
5,00 
25,000 
2,000 
3,000 
15,000 
20,500 
5.000 
2,500 
3.000 
3.500 
15.000 
30,000 
10,000 
1, 50c 
12,000 
10.557 
3,000 
10,000 
15,000 


50 000 


15,000 
12,000 
12,000 


25,000) | 
42 000) | 


40 000 
8,000 


11 000} 


300.¢ 000 


Alpena........ 
Cheboygan . 
Coldwater........... 
Manistique........ 
Menominee. 

Saginaw. ......... 
Saginaw E. 


Albert Lea 
Austin 
Brainerd .... 
Faribault... . 
Henderson 
Mapleton .... 
Northfield .. 
Owatona ..... 
Red Wing.. 
Rochester .. 
St. Peter ..... 
Stillwater .. 
Waseca .. .. 
Winona. 
ee 
Jackson ........ .<... 
Dexter ... 
Hannibal. i 
St. Joe.. ...... 
St. Louis .... 


Albany..........--.. 
Binghamton ...... 
Jamestown........ 


New York..... aes 


Nanticoke ........ 
Washington ...... 
Providence......... 
Pawtucket ........ 


Charleston. 


Brownwood ...... 
TEMES o vepceceeeee 
Ft. Worth : 


Newport News. 
Richmond 


Appleton... ie 
ea 
Burlington.. 
Centralia..... 
Darlington.. 
Eau Claire .. 
Fond du Lac.. 
Grand Rapids. 
Green Bay . 
Janesville... 
Kaukauna, 
Kenosha ... 
Lacrosse ... 
Marinette.. . 
Marshfield 
Menasha ..... 
Menomine 
Merrill .... 
Monroe... 
Neenah....... 


New London......| 


Oconto......... 
Oshkosh .. 
Peshtigo .. 


Portage ME 


Prarie Du Sac .. 


sauk City. 
Racine .. 
Ripon ...... 
Schullburg.... 

Sheboygan ....... 
Stevens Point... 
Watertown........ 
Waukesha ........ 
Wausau .. coveee 
West Superior 

West Superior 


Windsor .. 


Reedsburg ........ | 


‘ 
‘ 
‘ 
‘ 


. Minn J. < “Fuller .. , 
v. H. Zenders & Son . 
Chas. H. Faichner.. 
Jacob Fink........... 
E. B. Haney ... 
C. H. Brown ... 
H. U. Ensign... 
Morehouse Bro 


ss. W. K:. Patton... 
Joe Brown. 


Mich R. Nolan.. 
A. J. Finn...... 
John T. Jackson eee 
Guinan & McLeod.. 
John B. Hebert ....... 


2 


Henry Werner... 


STATE MEMBER. POPU'N. Town. STATE MEMBER, PoPU'N 
Ala. jJames J. BAK]? .. cocs cc veces concvcods coccenees Brockton........... Mass. See Providence, R. 1..........0:00++s00ee0 40,000 | 
EES HORE ee Lyan...... . “(Dodge & Harrison..... J 


Sherman........ 
seo. F, Neithercott.. 


3. E. Mo Bill. Posting & Dist’ g ‘Co. ‘|4s Towrs 
Watson & Price. ............. s0s-ceees0e 12,000 

M. Crawford .. .......:20-sesseceee cesses 65,000 
Huiest-Stout Sign Co 611,000 


gam. W. 
W. E. Fulford 
P. F. Schaefer... 


a eee ; 


Formerly the Inter-State Bill Posters’ Protective Association. 


EXECUTIVE COMMITTEE. 


P. F. SCHAEFER, Chicago, 111. 


FRANK P., 


MYERS, Danville, Il. 
BORU MARVIN, Aurora, Ill. 
W. C. TIEDE, Racine, Wis. 


1. P. CARD, Harvard, Ill, 


each State. 


P. B Haber Printing House 
Donaldson Lithographing Co................. 
‘Greve Lithographing Co 
Great Western Printing Co................. 
Jordon Show Print.. 

Calvert L ithographing Co.. eben 
Hennegan & Co., Show Printers.............. 
R. J. Gunning & Co., 


J. E. Williams .. 
W. H. Steinbrenner......00000000......... 


Hoke 


MEMBERS. 


POSTER PRINTERS. 


aden ++seeeee- Fond du Lac, Wis. 
seveeee Cincinnati. 
...Milwaukee. 
.. St. Louis. 

. .. Chicago. 
a =§=—Slti<' 
«Cincinnati, 
Bulletin Painters. ............Chicago. 


Wm. M Cline... SOLICITORS. 

WW. GB. BIG. ..ccccee cece 

Henry J. Ludcke. fr. ef <2. City. 
Mrs. V.C. Seward .. C. S. Houghtaling.................. o “ 

apy Pe he cacy scenounsvethinanene 


“ “ 


= = 


cccpouseesoassensososcatinres 6s St. Louis, Mo. 


ADVERTISING AGENTS. 


seeeeceseseneeaseereneeear seseeeeee nee Chicago, Il 


Sgemage oy ae ot” yen ee gneee eae Caiggameamat ammaeyeece FRR tte tear alae eat eee: Cincinnati. 
N.Y. Capitol City Bill Posting: Co. Jas E. Fennessey....c........... mh ate 
Binghamton Bil! Posting Co.. ieee ndia na polis. 
“| Mark Woodworth. .........-.+-ss0: on.. : Corinth. Miss. 
wae... +>. eee Merchant s Ad- ‘sign ¢ Co.. «Los Angeles, Cal 
“  arry Munson , : 
“gam W. Hoke ...... — 
“ lc. s. Houghtaling ... 
“ irs. M. EK Dundon.. NATIONAL INSPECTOR. 
Ohio. | Marion Advertising Co. Chas. B. Kittredge. eeeees w 
**  |J. M. Harkness .. hee ee eh I Sg ee es ee eee Vaukegan, Ill. 
c Hixson Bros... 
| "Pa. | Joseph E. Girard... | "gs.0u0 
a Wm. K. Detewiller .. * 000 ATTORNEYS. 
“| plinger & Butkiewicz.. ” 14.000 | Tarrant & Kronshage Milw . 
“s ) aukee, Wis. 
oe. REY ECRRB not ae beer aa i a og Lincoln, Il 
R. L. (Old Colony Bill Posting Co. .-|  1§0,000 
’ J. E. MacMahon............+4+ --| 35,000 
relecamast sinpielaneesbonisamlssiey = ee Sy 
S.C. |W. T. Keogh | 55.000 
co scecses:| ceccsscccaccenerecscosessoe G01 cnccesesesoes 
Tenn Stoops Bill Posting Co. ..|  §0,000 SCALE OF PRICES. 
Texas icc Vaiiy ii Bodin Co | "5,000, | Cities of 1.000to 5,000 popul’n, 3c. 
|F. A. Venney... ----- 5,000 <i) 5,000 tO 10,000 me = nen sheet, 30 days. 
s ee a a aes Pe ne ~ 10,000 tO 20 000 “ 5c. “ .- 
cccce 2] .ccccns seseccssepenccoqeceqese spe | = 20,000 tO 40,000 “ 6c. on 2 
Va. (James G. Ward... 7 12,000 | ne 40,000 to 50,000 - 7. “ eo 
“J. E. Lambert & Co. | 81,500 ** £0,000 to 100,000 ** . . 
inintiihete an fl sndiecnaueses Ist week. 2d week. id — h 
W.Va |B. H. ‘Carwethen.. ~| 15,000 | ea 3c. eg 3 - 4t week. 
cossre-s+| ssenne scones snbacs tenses sees —seceeceneee sec| seeteeeeee | | Cities 100,000 and upwards (exce ept New 
Wis. Appleton Bill Posting Co. | 12,500 month, #2¢., per week, 3c. pas sheet. York City) per 
‘| sauk Co, Bill Posting Co.. 7,00 — oe City, 14¢. per month. 
“i Stang BroS..........0.de--++ 3,600 ne sheet scattering, 3c. per sheet, 1 
“see Grand Rapids, ' Wis. 5,000) | pe , 15 days. 
‘See Monroe, Wis... 5,000) | 
“  |Carl Stussy +... 25,000) | PRICES FOR CIRCUS WORK. 
“ pv. B Haber .... 15,000 | All stand work on protec 
“ ~ ted boa 
“ ." on anne. | Bp lineal foot, or as per eh pera or ene 
alto 000 | New boards 
“| Spencer Rill Posting C Co. | 3.00 - ape Whewiee, running lineal foot, for not over 
: fohn D. Lawe.. 12,000) | Sing] 
“  |Jos, G. Rhode. tase gle sheets, not listed, 3c. per sheet. 
“|Aug Erickson & Co. 28.000 
“ |See Menominee. Mich . 20.0 CARD AND TIN TACKING. 
** [Sexton Bro........ ceeeeseeee 5.00 
“*  \See Neenah, Wis.. 10,00 4x 8 to 5x14 equals mo square inches, tc. each. 
* |W. S. Schmidt....... 7,000 5x14 to 6x18 108 ke. 
“  |Ira A. Stone .... 9,000 6x18 to 6x24 “ 14g “ _— 
‘“  |F, W. Payne. 5,00¢| | 6x24 to 6x30 “ tho “ aie. 
“IW. Lansing.. 10,000) | 6xz0 to12ai8 2 “ “ 
a“ | . 
J.C Hickey............. 5,000| | For odd work figure price nea 
**  |See Menominee, Mich.. 7.0K inches. ste rest to above in square 
“ lJ. E Williams ............ 32,836, | Tacks to be furnished by the advertiser 
- see Menominee, Mich.. 2.5C0 ° 
o eer 6,000 | 
** |Sank County Bill Posting Co. 1,000 | DISTRIBUTING. 
“ “ “ “ “ wo 5.700 
“ “ “ “ 1.000 Distributing 3,000 articles not over 2ounce weight 
« Imire. W.C. Teide .. 25.000] $2. +00 per thousand. 
« IT D. Stone... .-- $,000} Distributing 5.000 articles, not over 2-ounce weight, 
*  jSee Monroe, Wis . 5,000) | ¢ $1.75 per thousand 
“ |The Kempf Bill Posting Co.. 21,130) | pee e 4 lots, rates will be made on application. 
6-4. A, CONC nrcscesccccecesscses ctteonsoveresees 10,000 | ountry-team route, double above prices. 
oi Geo. V. Evans 10, 500} T 
id ‘ad F. Mevis...... 10,000) CLO BANNER 
. C.S Cone 9. 500) | H SIGNS. 
“ Harry Brunell. 25,000; 7x6 to 14K11—154 square inches, 2c. oi ae 
a The Petcher Tri- “City ‘Co. 25,000 14x6 tO 21x 28—sHS 
D.C. Benjamin. sila 16,000 


| | 
~ ‘| 
— ee ee oe ae ee lies s 2 
- . 
es Po CCC 
a a Le 
: PC 
~s | | 
Town. 
Huntsville..........| pS 
a ge oabsoseceeces 16,000 : steeeneanaeneenerees | oy 
Los Angeles......-| pekbatitanedonwe 55,000 sillicnsaticinaioee labia 7,000 | pl 
Oakland ° eccreeseses: ovens 50,000 cose. cnnsa senesesseneess §,00c 
° Sa a aos ae 250,000 cccccce ccccsecscoscceses 3,000) | 
¢ erecccccsces scccs 5,000 cccccecerocesccccs cones 20,000 
seiieliaitatiteaeie 5 00¢ . eg 65,000 
wcececcsscnerecsce] sesesessessose eopesenseceecss ssnces 4,500 
pooe es eecenee -seese 5,000 neneeceesesseeeeese 5,500 
a pensensenese aston 17,000 cccccccccsecoseses «e+ 7,600 
phe eadiahelaneds 25.000 ereccecess seccceneses 1,500 
ee ee 20,000 o eeees eeeeeseeseeenee 1,000 
CP WA rent 28,000 COPIER 6,00K —- 
nttinbiebinvnns 20,000 ce ba ' 
; eeccercessecoees 3,500 ok 
ineinelicia bi 5,000 om 
: subnike eeioda 10,000 ad 
ee eee eee eee eee > i = 
- “ 
: AEE ASAE D ‘Mo. 
oeee ceeces seeee 6s — , 
“ 
; inaenianenats Phillipsburg ....... N. J. Wm. K. Detewiller ; 10,00 —s- sid 
[tC 
scuapinanealaliiasia A 
paccetiniieianint 4,000 Norwalk ......... ‘ 
soeerereesees. 7,00C Piqua ......00 ceeeee 
. oeeeses seceseees 10,000 Ae eee eeet nec eeree ee eeeee 
; ee ae 1,200 ee 
| postadanecosnce 50,000 Easton ..... 
eS petuiqnumetentes 4,000 | 
: ” Ottawa ...... ccc. slidilinivhiitnste 12,000 
PAB .....0000-cecceee saoconsnsen 7,000 
PATIS -oeeeeeeeeceee| meucbeiecs 6,000 
| eon 62,000 
+ teeceses 9,000 m 
eennuibesaebinns 40,000 EE re ane 
dabbentithdldin anne 30,000 Chattanooga .... 
Se ee 15,000 
tena nes eeweee teens 5,000 
, pore ceeceeee 3,500 
stteeeeeee tenes 2,000 Charleston .... 
75,000 onsenesen enece 
6 } 50,000 
pubibndnesesnseres 150,000 
Seb nciinsaasannees 2, 500 
pppeeqsvousansens §,000 
. ecceceees cocccoes 5,000 
| 
= _¥ ieaianndaten te 40,000 ; 
& 060 o00cee seeceese 12,000 
Ardmore.............) Ime wal agreete "6,500| 
13,000 
15 000 
pcanipoussséccunaoessct 49,CcOoO 
Be Law, s slalisis duipksaeak weecinans 
Lamesa Seeceseeeess-seees sores! 10,000° 4 
; New Orleans....... 1 ER Ree OD EE i 
Baton Rouge...... | | 
| Pes Meade ke % ’ 
Eastport ............| pO ae ee 
; Boston ...............| ] ee ae | 500,000) Per 
OeaEAeNORESLODID sb0esce Jee" songmee}corenscs eonmeuponsoe eB sseesponseneeess sonpacceseooost 5 eee Bs eneee | one nnneee | assenene sscecssssrersseserssoecsererssscessesssesneeis| seeeeeee “tes a ae ee : 
7 : - : bl | : 


%  SupremBeR 1896. BILLBOARD ADVERTISING. 


We print Posters, 
Only Posters; 
Yothing but Posters. 


‘= 


VU. make a business, a specialty of Poster Print- 
ing. Al of our time, all of our attention, all 
of our facilities are devoted to that and that 
alone. . . . It follows, as a matter of course, 
that we understand how to produce high-class 


work. It is only reasonable to suppose that 


our prices are lower than those of firms who 
only print a poster now and then. . . Let us 


figure with you. . . Compare our prices with 


those of other houses. Ohen compare our sam- 


ples.  Ohat's the way to settle all argument. 


’ 
Ghe Donaldson Litho. Co. 
; Nore.—We have just completed two whole-sheet political * osters. 


’ ; o o e a 
>» One depicts the portraits of McKinley and Hobart, the Republica) candi- ( Zz, Oh 
dates, The other Bryan and Sewall, the Democratic. These pa ters sc I ahi CLNNA f, 10. 


at sight. Send 14 cts. in Stamps for a sample of both. 
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3 You can cover every portion of the United States and Canada, systematically, : 
3: thoroughly, and economically by recourse to the service rendered by . . . . 7 
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= INTERNATIONAL = 
- ASSOCIATION a 
_ _ -EDISTRIBUTORS. 
Zlesle 
Sree revere rr rere rr 
= It is a guaranteed service, absolutely and perfectly reliable in every respect. It covers better and 
= yields more returns than any other medium extant. We handle every thing, from sample copies for 3 
= publishers to samples of medicines. All matter put out in a careful, conscientious and painstaking man- 3 
= ner by faithful, sober and reliable men, who thoroughly understand their business. = 
ee 
a0cE 
For Prices, Schedules, Membership | i GONE OR ANY OF THE FOLLOWING OFFICERS : 
ena sR rata Ptes., J. A. CLOUGH, 647 Austin Ave., Chicago, Ill 
“pels Ist Vice-Pres., J. E. STROYER, Rochester, N. Y. 


JAS. L. HI iii... 2d Vice-Pres., W. KRYDER, Dowagiac, Mich. 


chins deineny 3d Vice-Pres.,W. H. CASE, 24 Miner St., Ft. Wayne, Ind. 


2’y-Treas., W. H, STEINBRENNER, 
316% Cedar St., NASHVILLE, TENN. 811 Vine St., Cincinnati, O. 


All applications for membership should be addressed to W. H. STEI! BRENNER, 811 Vine St., Cincinnati, Ohio. 
Minors are not eligible and no person will be accepted without strictly first cliss home recommendations. 
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Classified Advertisements. 


BILL POSTERS’ DIRECTORY. 


Two line Displayed Advertisements under this 
heaasng, 25¢. for one insertion, boc. for three inser- 
tiom. 15¢. for four insersions, $1.00 for six inser- 
tions. Larger cards, toc. per agate line 


Waukon,Iowa. Wm.S. Hart & Co. 
Pop. 3,000. Control all space, including 
Opera House avd Fair Grounds. Goor 
work anywhere in N. EF lowa auly 


Anaconda, Mon. Pop. 12,000. 
George Elston, Licensed City Bill } oster. 
A smelter city uptodate Three thousond 
men employed at the smelter. auf 


Corsicana, Texas. Pop. 10270 
L. C, Revare, City Bill Poster and Distri 
butor. Satixfaction guaranteed—try me. 
1000 running feet Bill Boards and good walis 


Asheville, N.C. “The Land of the Sky.” 
Resident population, 15 000; v siting 
population, 7,000 Ashevilie Adverti-ing 
Agency. P.O Box 17. Licensed City Bill 
Posters, Tackers and Distributors. Also 
control all Street Car Advertising in city, 


Winona, Minn., Henry Werner, 
City Bill Poster aod Distributor. 


Nanaimo, British Col. Pop. 7,000. 
A. A. Davis owns and controls all bill 
boards and spaces. P.O. Box 189. 


Fort Wayne City Bill Posting Co. 
Theatrical and City Biil Posters. Distri- 
butivg and Advertising Agents. Work 
promptly and properly executed, 

FURT WAYNE, IND. ©. B. Woodworth, 
Manager. 


Joliet, Ill, DeLong & Biederman, 


Bill Posters and Distributors, 


DENVER, COLO. 
The Curran Bill Posting & Distributing Co. 
owns aud controls all bill boards and ad- 
vertising privileges in Denver, Puebio and 
Colorado springs. Population of Denver, 
165,000; Pueblo, 40,000; Colorado Springs, 
Colorado City aud Manitou, 20,000. uf 
Lima, Ohio. Pop. 20,000, 
W. C. Tirrill, City Bill Poster and Distri- 
buter. Work promptly done. tf 


Manchester, N. H. Frank P. Colby, 


City Bill Poster, D'stributer and Baggage 
Transfer. Address 3) Mauchester st. 


Memphis, Tenn. 


Van Beuren & Co., Bill Posters and Distri- 
buters, 224 Second street. 


Milford, Mass. 
Population, 10,000. W. E. Cheney, City Bill 
Poster, Distributor. &2 So. Bow street. Sole 
9ontroi of all bill boards in city and adjoin. 
ing towns. } years’ experience in this city 
Baggage and scenery truck express. fe-12 


Newport, Ky. G. H. Otting & Son, 


Own and control all boards. Good Service. 


Palmyra, N.Y. Fred. F. Kelly, 
City Bill Poster and Distributor. . aus 


South Framingham, Mass. aja 
W.H Trowbridge, Bill Poster. Five towns 


Waukegan, tl. 


G Runey & Son, Distributors, Bill Posters, 
ete, (Cireuit IS towns ) Pop. 35.000, n6 


Tucson, Arizona, 2,000 ft. of boards 
WM. KEID. Box. 18. diz 


Springfield, Onio, H. H. Tyner 


Licensed City Bill Poster and Distributor. 


Victoria, British Col. Pop. 20,000. 


The Vicvoria Hill Posting Co. own an con- 
trotall bill b ards, patnisignsand pulletins 
aud does distributing, Address ROBERT 
JAMIESON, Manager. P.«). Drawer 28 


Binghamton, N.Y. Pop. 40.000. 
Binghamton Bill Posting (oo, P.M. Cooley, 
Mavuger, Bol Kinghamton. Lestershire, 


and Union Spreclat care given to com- 
mercial posting and distributing. 


Laconia, N. H. Pop. 15,000. 


Folsom Opera Hovse, Driving Park and 
Show Grounds J. F. darriman, Manager. 
Owns all boards in the city and suburbs. 


Delaware, O. G. D. McGuire, 
City Bill Poster and Distributor. 
When you write, mention Billboard Advertising. 


Jacksonville, Ill., 807 S. Main St., | 


BILLBOARD ADVERTISING. 


Classified Advertisements 


BILL POSTERS’ DIRECTORY. 


BIRMINGHAM, ALA. 
Thiess & Smith. 


We own and control all billboards in our 


city. Special attentii_n to commerctal 
postir g. ans 
Chillicothe, IL. Pop. 3,500. 


(barvat Bill Posting Co., Heury Charvat, 
Man ger, Office, 10S Second st. Estimates 
cheertully furnished, 

Pop. 15,000. 


Poster and Dis- 
t 


Meriaian, Miss. 


L. D. Hoffer, City Bill 
tributer. 


Lu Verne, Minn. Pop. 3,000. 
Dana M. Baer, Bill Poster and Distributor, 
Box 490. at 


Waukon, Iowa. Pop. 8,000. 


Wm. 8. Hart & Co. control ali space, in- 
cluding Opera House and Fair Grounds 
Good work anywhere in N, E. lowa. afi 


Meadville, Pa. Pop. 12,000. 
Geo, Knox, City Bill Poster, Distributer 
and General Advertiser. 


R. W. STORRS, 
De Funiak Springs, Fla. 


Can cover all West Florida outside of Pen- 
sa: olain any mauner desired. tf 


Brantford, Can. Pop. 17,000. 
Chas M. Smith & Co., Bill Posters and bis 
tributors. own ard control 20,000 feet of 
boards. Reliable distribution. uf 


DISTRIBUTERS’ DIRECTORY. 


can guarantee that advertisers will receive 
honest, ve from any firm or person 
whose advertisement appears in the following list. 
No advertisements received from minors. 
References as to honesty and integrity must ac- 
company all applications for space. 


Peru, Ind. Chas W. Stutesman, 
Licensed City Bill Poster ant Distributor. 


able service 


Wm. Burke, member of and recommended 
by Us. Dist. Bureaa 


Donet J. Lefebvre, Manchester, 
N. H., Box 48%. Reliab'e Distributor of all 
Kinds of Advert sing Matter. 


Boise, Idaho, Elmo, Gordon & Co. 
Reliable Distributers and Sign Tackers. 


We -pay rent for our locatious and can 
guarantee. 


Cincinnati, O. Pop. 350,000 
U nexcelied Distributing Service. 
W. H. Steinbrenner, 811 Vine, Cincinnati 


Chieago, Ills. J. A. Clough, 
Contracts solicited for the distribution of 
ali legitimate advertising matter in Chi- 


Dowagiac, Mich. j 
The Mich. Adv. Bureau Wm.J, Kryder. Pre 


Easton, Md. 


Tre Ady. Dist. Bureau, posts and distri- 


butes bills, sigus and circeulats, and al 
classes of advertising matter. John R. 
Thompson, Mavager. Box IIS. a6 


Fredonia, N. Y. 


John H. Case, Distributor. Box 1097. a6 


Grand Rapids, Mich. 


George M. Leonard, Reliable Distributer 


Marinette, Wis. Menominee, Mich. 
Pop, 15 812— Adjoining—— Pop. 12,544 
Wm. H. Earle, Marnette, Wis. Keliable 
Distributor. Your contracts solicited m6 


Newport, Ky. 
G. H. Ottlng & Son, Bill Posters and Dis- 
tributors, 608 York street. 


New Orleans, c. ‘i. Young & Co., 


#8 Carondelet St. General - Distributors. 
Unlimited reference. Honest work. dé 


Paterson, N. J., Population 98,000. 


Abram H. ’ost, Distributor, 48 Hamburgh 


Paducah, Kentucky. 
bh. JOSEPH HARTH, 
Bill Pester. od Distributor. Member Luter- 
national Dis.ribators Asf'n of N. A. ié 


When you write, mention Ailiboard Advertising. | When you write, mention Bilivoard Advertising. | Whea you write, mention Biliboard Advertising —. 
‘ 


Classified Advertisements 


DISTRIBUTORS’ DIRECTORY. 


Williamsport, Pa. 
8. M. Bond. Distributor. 


Pittsburg, Pa. 
| Est. 1892 The*TWIN CITIES” Distribut- 
| ing Age vey, Distributors Cftice, Room 10, 
| 6Sixth Street, J.T. Hudson, Manager. 


Kerrsville, Tex., Geo. A. Harrison, 


Box %. Circulars distributed and signs 
nailed up in Kerr and adjacent counties 


Dicksonburg, Pa. I. C. McLean, 
Distributing in Crawford county. a3 


Mattapan, Mass. D. L. Cushing, 


Circular Distributor and Gen. Advertiser. 


Menomonie, Wis. 
Flint & Thompson, 


Cireular pistritutors. References fur- 
nished. Rates sent on application. af 


Rochester, N. Y. 


The J, E. stroyer Co., 114 Weld St., handles 
all classes of advertising matter, from a 


hand-biil toa cireus program. Nv bvotcb 
work, 
EXPERT AD WRITERS. 


Advertisements under this head $1.50 per year, in 
nonpareil. In bold-face type, $3.00 per year. Dis- 
play advertisements not exceeding 7 lines, 25¢. per 
lime. All advertisements amounting to $1.50 and 

| over include a year’s subscription free. 


Bates, Charles Austin, 1413-1415 Vanderbiit Bldg. 
New York, N. Y. 
Barless, C. J., Rose, N. Y. 


Bond, of Boston, 16 Central Street. 
| Curran, R. L., 111 West 34th st., New York, N. Y. 


Day, Chas. H., Whitneyville, Conn. 


Fowler, Nath. C, Tribune Building, N. Y. 
Marston, Geo W., Portsmouth, NH. 
Moses, Bert M., Box 283, Brooklyn, N. Y. 
Newitt, J. C , Stimson Bidg , Los Angeles, Cal. 
Patterson, Will J., 12546 W. 3d Los Angeles, Cal. 
, Scarboro, Jed. 48 Arbuckle Bldg, Brooklyn, N. Y. 
Star Ad. Writing Bureau, Evening Star Bldg, 
| Washington, D C. 
Stewart, W. C., 4114 Elm Ave., Philadelphia, Pa 
| Ward, Artemas, Lincoln Bldg., Union $q., N. Y. 
Wilder & Co., 621 Market st., San Francisco, Cal. 


Woolfolk, Chas. A., 446 W. Main 


street, Louisville, Ky. 
Zingg, Chas. J., Farmington, Me. 


NOVELTY SIGNS. 


Agents wanted to sell ready- 
made Novelty Signs. 50 per 
| cent profit. Great sellers Catalogue free. 
Samples. ide VAL. SCHREIER, Manu- 
| facturer, MILWAUKKE, WIS au2 


SIGNS. 


STREET CAR ADVERTISING. 

Advertisements under this heading $1.50 per year, 

in nonparetl. In bold face type, $3.00 per year. 

| Dusplay 25 cents per line. 

| Advertisements amounting to $1.50 and over, in- 
clude a year’s subscription free 


Asheville Advertising Agency, P. O. Box 17, 
Asheville, N. C. 

Barron G. Collier, Times Bldg,, N. Y. Cole Bldg, 
Memphis, Tenn. 

Broadway Advertising Co , Hugh J. Grant, pres. 
261 Broadway, New York City. 


Mark D. Batchelder Co.. 38% Ma- 
rietta Street, Atlanta, Ga. 


Also Savannah, Ga., Charleston, S.C., Rich- 
mond, Va., Peoria, Ill., St. Joseph, Mo., Dubu- 
que, Ia. 

O. J. Mulford, Hammond Building, Detroit, Mich. 

Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo. 

Sam. P. Ferree, 231 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st., 
New York City. 

M. Wineburgh, Times Bldg., N. Y. 

M. Wineburgh =r. Boston, Mass. 

M. Wineburgh, Jr., 164 Bank st., Cleveland O. 

Wyndham Robertson, Dallas, Tex 

The Acton-Burrows Co., Toronto, Ont. 


_ Send 24 cts. in stamps to Henne- 

gan & Co.,127 East Eighth Street, 
Cincinnati,O., and receive in return 
-a handsome leather bound Date 
Book. Best ever published. 


Calhoun Printing Co, Hartford, Conn 
Calvert Litho Co, Detroit, Mich 
Cameron Show Printing Co, 57 Ann, New York 
Central City Show Printing Co, ae, Mich 
Central Litho and Eng Co, 1406th ave, New York 
Central Show Printing Co, 1443 Monroe, Chicago 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario 
Courier-Journal Job Rooms, Louisville, Ky. 
Courier Show Printing Co, Buffalo, N Y 
Cox’s Sons, John, Gay and Pratt, Baltimore 


Dando Printing and P: blishing Co., 
34S. 3rd St., Philadelphia, Pa. 


The Donaldson Litho. Co., Cin’ti, 0. 
Eichner & Co, Baltimore 

Empire Show Printing Co., 73-75 Plymouth Place, 

Chicago 

Enquirer Job Printing Co., Cincinnati, 0. 
Forbes’ Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 
Free Press Show Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gribler Litho Co. Chicago. 

Gillin Show Print, 132 West r4th, New York 
Goes’ — Co, 140 Monroe, Chicago 
Gt. Am#Eng & Print Co, 57 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukee, Wis 
Haber, P. 8., Fond du Laz, Wis 
Hasselman Printing Co., Indianapolis, Ind 
Hatch, C R. & H. H., Nashville, Tsnn 


Hennegan’& Co., Cineinnati, Ohio. 
Jackson, J B., 48 Centre, New York . 
Jordan Show Printing Co., 128 Franklin, Chicago 
Journal Job Rooms, Columbus, O. 

Ledger Job Office, 605 Sansom, Philadelphia 


Libbie Show Print, Boston, Mass. 
Lick Show Print, Fort Smith, Ark 

Liebler & Maass, 224 Centre, New York 
Mauberret’s Printing House, New Orleans, La. 
Metropolitan Printing Co , 222 W. 26th, New York 
Miner Litho. Co The H.C. 342 west 14th st. 

New York, 

Morgan, W. J. & Co., St. Clair, Cleveland 
Morrison Show Print, Detroit, Mich. 
National Printing & Eng. Co., ( hicago 
Orcutt Litho. Co. Chicago 
Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chatham, Ont., Canada. 
Richardson & Foos, 112 4th Ave, New York 
Riverside Printing Co.. 216. 3rd, Milwaukee, Wis 
United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence, R. I. 
Winterburn Show Print., 166 Clark, Chicago 
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MURAL SIGNS AND PAINTED BULLETINS 


Advertisements under this head $1.50 per year 
in nonpareil In bold face type, $3.00 year. 
Display advertisements not exceeding 7 fot 252. 
per line. Advertisements amounting to $1.50 and 
over include a year’s subscription free. 


Be ston, Mass. 

Boston Advertising Co., 8 Bromfield st. 
BROOKLYN, N. Y¥. 

The New York and Brooklyn Adv. Sign Co., 

DeKalband Hudson aves. 

Thos. A. Skidmore, 640 Halsey st. 
CINCINNATI, O. 

The John Chapmn Sons Co., 19 Longworth st. 

Dilt’s Advertising Service. 312 Coleman st. 

Ph* Morton, 333 west Fifth st. 
CuicaGo, ILLS. 

R. J. Gunning, Wabash ave., cor. VanBuren st. 

Bour & Company, 59 Dearborn st. 

F. M. Lewis & Co., Temple Court 

Thos. Cussack, Blue Island ave. and Throop st. 
CLEVELAND, O. 

Bryan & Co., Highand Middle Sts. 
DENVER, COL. 

The Curran Bill Posting and Advertising Co. 
Detroit, MICH. : 

Walker & Co., 43 Rowland st. 
KALAMAZOO, MICH.—J. E. McCarthy & Co. 
LEXINGTON, Ky. 

L H. Ramsey & Co., 137 east Main st. 
LOUISVILLE, Ky.—Heverin Bros. 
NEWARK, N. J.—Newark Bill Posting Co. 
NEw York, N. Y. 

The O. J. Gude Co. 107 W. *th Street. 

C. S. Houghtaling, No. 3 Park Place 

L E LaTour, 1718 Broadway 

8am W. Hoke, 7 W. 28th st. 

Unexcelled Advertising Co., 46 Vesey street 
OMAHA, NEB. 

Thos. Mulvihill, 1512 Harney st. 
OSHKOSH, Wis.—John E Williams. 
PHILADELPHIA, Pa. 

American Advertising Sign Co., {3 

Wm. Johnson, 
PITTSBURGH,, Pa. 

G. G O'Brien. 

PRAIRIE City, Ilowa,—W. 5 
San FRANCISCO, CAL 

Arthur M. Plato. we 

S. I. Stone, 506 Commerciai st g 
SCRANTON, Pa.—Reese & Long Adv. Co. 
St. Louis, Mo 

W. F. Williamson q - 

Huiest & Stout Adv. Sign Co. 

R. J. Gunning, a ‘ 
Toronto, Can.—Toronto Bill Posting Co. 

The Acton Burrows Co. 
Vancorver, CAN.—The Acton Burrows Co. 
WINNIPEG, CaANn,—-The Acton Burrows Co. 
BRANTFORT, CAN.—Chas, M. Smith & Co. 


36 Race st. 


Parker 
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BILLBOARD ADVERTISING. SEPTEMBER, 1896. 


I Want to Hear— A 
From Every al 
Bill Poster in America. 


Send me a statement of the number of boards you own, aside from those 
required for your theatrical work, and a statement of the number of sheets necessary 
to post your town to advantage. 

Tell me your prices. Don’t say “regular Association rate”. Association rates 
vary with the population, and all populations are not the same as at the last census. 


ye 
an 


I have two large National Advertisers 
who are seriously thinking of posting. 
The two combined spend more than a 
million a year now in the newspapers. 


Should they adopt posting the deal 
will be for a year, or in any case for not 
less than six months. 


are the kind that new and small adver- 
tisers pattern after. 


Should they adopt bill posting the 
effect would be to bring around dozens of 
others to this method. You know how 
the new people follow the old experienced 
ones 


1S 
BS) 
Oo) These people are old advertisers and 
5S 
BS 
aS 


I hope to hear from every bill poster 
that lam not now in communication with. 
I want this business and so do you. Every 
newspaper advertising agent and every 
newspaper will unite in advising these 
people against the change. But I think that they can be brought around by show: 
ing them that they can thoroughly cover the Union. Write me quick. 


J- “, 
People who are posting for me now, & i) Nok 
and who have posted for me of anv c 


era cnasnantams cote 107 West 28th St., New York. 


for their money. (Long Distance Telephone.) 


A 
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